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Executive Summary

BosniaandHerzegovina is not a scalled tourist destinationt suffers particularly from preju
dices Inked to the recent 19985 war:in manyf o r e i mgind éhe untry is still unsafe.

But it is: the war ended a long time ag®ecialistsfrom the national to the World Tourism
Organization levelagree on its pgential and on the opportunities that the development of sustaina
ble forms of tourism would offer tibs inhabitants and national economy as a supplement industry.

The main tourist activities corresponding to BosamtHerzegovingBiH) assets and conie
are rural tourism, cultural and ethno tourism, gastronomy and ecotourism,-basect and adven
ture tourism. There could be a wellness ofter, but the spaare stilldesigned foa medicaluse

In this study we discuss about Bosnian assets fal taurism, especially its rich natural and
still alive culturalheritage traditional farming and hor®od processing, and the warm hospitality.

Weaknesses are highlighted, such as the lack of local initiativesniyh&w actions for preser
ving thefragile heritage, the low support of representativethie poor offerin tourist facilities.

There are also some threats, generally in the line of the weak points: the tourist sites are not yet
equipped to receive visitors without risks of damagesne nstability in the government system
that cannot help the tourist development, various pollutions due to the lack of standards, etc.

Nevertheless, the opportunities to enter the tourist market and to benefit from funds support are
very interesting: nowadaytourist trends tend to look feimilar elements as what BiH can offer,
and the country and even the private initiatives will easily receive financial and technical support.
The associatioilterural has just been created in the purpose to contributeeatational level
to the development of rural tourism in BiH. They have already elaborated a part of their action plan
and started to set actions in place in order to develop their expertise and thggtakeholders.

Context of the study:

This Studyof rural tourism in Bosnia and Herzegoviimathe final work realised at the endtbe
four-monthslong internship period of @& Tour i sm and MBsvYier @s mednetgor e e
student within Caritas International BelgiitnBa | kan mi s s i o miedandtsgponed ( wh o
the creation oAlterural in partnershipwith Caritas Bk BiH.

Method:

Thea u t hasknaviedgment results froher contribution tothe activitiesof Caritas International
Belgumi Bal kan mi ssi onds a n dataflases nealizatiotiendiegneetingsl 6 s t
and seminars, field visit;h Fojnica and various regions of Bosnia and Herzegovimeeting
stakeholders at different scalesd project owners, conception oftheo j ni cadés rur al t
tourist brochureandthanks to her background in the tourism domain andréa&lingof reference

studies about the subject and the fielith the support and advices of Cardiitesam

The last period of her internshipcusedespeciallyon the writing of the present study, alongth

visits on the field in very various Bosnian areas, in order to see existing and planned rural tourism
projects in the surroundings of Trebinje, Blagaj, Pale, Zenica, Travaikdto meet their initiators.

These visits allowed her to complete what &hend out during the previous months of her stay in
Bosnia& Herzegovinaand t o confront i pointsofviewhe met st akel

There is more information abotlte places visitednd our observatioria appendixes 5, &nd7.
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Introduction

Tourism is adynamicindustry in Europgwhich has continuously growrit was born in Europe
and the European regidteeps being thevo r | d dosrist tdestpatiorwith i o v e r 54% of
international tourist arrivals and 51%fo i nt er nati ond&l tourism recei

Tourismis a crossutting sectorinvolving very variousservices and professions, linked to
many other economic activitiecB Ma i nl y d o[8malhand Mediurbized Enterprisg, it
accounts for 4% of the Communy 6 s GDP, wi th about 2 million ¢
the total labour force (representing approximately 8 million jobs). When the links to other sectors
are taken into account, the contribution of tourism to GDP is estimated to be around Hlk an
provides employment to more than 12% of the labour force (24 milliongdbs).

So, when tourist dynamiatevelopin an area, it is not only benefiting to the tourist activities
themselveshut the whole economy ialso concernedWhenthe stakehalers are localor local
scaleoriented, it is a very interestirgnd lastingsuypport to the local developmerit Accor di ng
forecasts by the World Tourism Organisation (WTO), the number of tourists in Europe is expected
to double in the next 25 years. B§20, there will be more than 700 million crdssrder tourist
arrivals a year. In economic terms, this corresponds to an annual growth rate of 3% and an
increase of 100,000 new jobs a year, as experienced in the past few years.

The experts say th&tf or ecast s f or i nt eriR@20 fawwur §dutkdsto ur i s
Europe[SEE]i n i ncreased market .Share of European a
Already,i F r o m-2008 thé part of the SEE Region of which BiH is a part, was the fastest
growing region in Europé+6.5 % of GDP growth 19952 0 0 £#) . o

ATHeEur op egwth iB &jvals in 2007 was due in significant part to Southern and
Medi terranean Europedbds strong performance (+7
the stronger player$ Serbia 48%), Montenegro (+160%), Bosnia and Herzegovina (+20%),
and the Former Yugoslav Republic of Macedoni a

Ecotourism, rural tourismadventure tourismgultural tourism,solidarity tourisné  a some
examples of dAalt er mrausihanassivenoSressl,suionfo ttoouwriissmd., Vv
Nowadays more and mor¢ourigs look for new destinations and fonore sustainablé®orms of
holidays The Eur op e an refbd mghiigbts thatfiAli@raative' forms of tourismi é ]
are booming. Accordingp 1999 figures they are growireymost three times (8%) as fast the
classic tourism market. Recantarket surveys reveal that more amdre people are interested not
only in trying out new places but also gliscovering different forms dburism. Theyare also
placinggreater emphasis on qualiproducts, more environmentalipnscious forms of tourist?

BosniaandHer zegovina i s one otHatcdnhlleveogheifitouesm indae s t i
sustainablevay by targetingotiml smonati ve forms of t

2 World Tourism Organization (UNWTQRO008, p.5

® European Commissighttp:/ec.europa.eu/enterprise/tourism/index_en. 4ty 15" 2009.
* European CommissidhEnterprise and Industiiy Tourism, 2002, p.1

® Emerging Markets Group, 2006a, p.4

® Consortium ORGALIS ad BCEOM, 2007, p. 14

"UNWTO, 2008, p.5
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Numerous studies of the current tourist situation of Bean@Herzegovina have already been
realised, byvariousdonor organisationgand with different perspectiveso much so thatosne
specialistsay thaffi dirther analysis will not uncovergnt hi nd new. o

But, if this commenseems accuratasthese analyses studied thast, present anidrecaged
B i Htoéusismindusty with appropriateadvises, no oneoncernedural tourismspecifically

Alterural aims to bethe association for the deelopment and the professionatation of
rural tourism in BiH . Therefore, ti has to develop and offer a specific expertise
contributing to the Bosnian stakehold@rghe rural tourismsector(families, tourist offices, small
sized busiasses, municipalities). Its creatiorhas beeninitiated byCaritas Bk BiH and th€aritas
International Belgiumi Bal kan mi ssi o n 0 sts actiensfor the dkevelopment af s e s
sustainable agriculture and eagmotourismin Fojnica municipality (EntratBosniaCanton)

Since 2007, His territory has servefdr theteama s a fl abor at or yhérurdlor p i
tourism field: advices andsupport for creation of guebbusesfiFoj ni cads r wproal t
published with the implication ohe Tourism Association of Central Bosnia CantdorF o od an d
me d i c i n aihterppetativen pasefiealised withMiraglobal (consultingagency specialiseth
environmeny), about 100 km of hiking paths markedthe Vranica Massiby the mountaineering
asso@tion PD Vranica support toproduceré all actions thathave beenvery useful for
develging anaccurateexperiencewell-fitting to B i Hadraext,stakeholderspotentials domestic
and internationamnarkets etc.and a strong s for extending suchrpjectsand expertise

Ther conscience of theeed for a sustainable national reference structure appeared very fast,
because dthe deficiency in organizatioand expertise ithe rural tourism sector in BiFAlterural
aims to fulfil these task$o make the sector visible and t@inforceand support he pr of es s
skills and initiativeqstakeholders networkesourcecentre of expertisegilot projectst r ai ni ngs é

B i Hgvestassetdor rural tourismare very numerous and obvious, at the l@salvell as at the
national levelsandit is evident that the rural tourist activities represemoad opportunity for
Bosnian economgnd development, at thedividual as well astthec o u n scealgsd s

Indeed,fibesides growth and jobs creation, toumiglays an important role in the development
of the vast majority of European regions. Infrastructure created for tourism purposes contributes to
local development, and jobs are created or maintained even in areas in industrial or rural decline,
or undergang urban regenerationSustainable tourism plays a major role in the preservation and
enhancement of the cultural and natural heritage in an ever expanding number of areas, ranging
from arts to local gastronomy, crafts or the preservation of biodivedsity.

BosniaandHerzegovina (BiH) is one of these countries emerging in the tourist market, with an
considerabldorecasted growthithe World Tourism Organization (WTO) has ranked BiH among
the group of countries with the highest anticipated annual growth, estimating annual growth rate
at the | evel of 10,5 %. [ é] ; it is projected
the third highest growth degree in the world until the enfl202@ *°.

8 Emerging Markets Group Ltd., 2006b, p.1
° European Commissighttp:/ec.europa.eu/enterprise/tourism/index_en. 4ty 15" 2009.
OWTO, Annua growth projections 1992020in FIPA BiH, 2005, p.10
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The steadyraiseo f B i H 0 sforecastedoyithe World Tourism Organizatioseemsvery
plausible,sincethetourist arrivals and nights have quite steadilyreagdsince 2000especially for
theforeign touristgart as show the follwing grapts **
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PlussiBi H touri st destinati on, wi historical ansl cuturav e[r s e
heritage, closely matches the new trends of market travel. As a result, tourism has algotenti
development andf adequately planned, can play a significant role within the country economy.

The country hasnajor tourist assets to offer for those people who seek different experienges,

\away from the crowd, whether they are lovers of skiingingf[ € dr patient birdwatchingd *

NB: The official tourist data (arrivals and nights) are colleftedln t he basi s of monthly
business entities or parts of business entities that provide accommodation services to touristasor act
agenclielse® the World Tourism Organi s afiteivoenrdys pcerristoenr
outside his place of permanent residence spends at least one night in a hotel or some other accommodation
facility for reasons of rest, recreatiomealth, study, sport, religion, family, business, public tasks or

me e t i.Tlgedoreigners only passing through BiH, even if they take their lunch in a Bosnian restaurant,
seem to not be considered. Peopl eendedadhaapmeada eer n

neither the ones camping aleeping in private guests accommodations

1 Graphs realised thanks tioe official data Federation of Bosnia and Herzegovinkederal office of statistic2008
and 2009 Republika SrpskaInstitute of statistics, 200&nd 2009.
'2 Consotium ORGALIS and BCEOM, 2007, p. 19
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As a matter of fact,hie tourist sector iBiH has until now encountered some difficulties

compared to its neighbours, as for instanceG@basortiumORGAL | S a n & StBIZ @M%

il n sfphetg®wth in the foreign market, Bos@adHe r zegovi nads Vi sit:
amongst the lowest in the region. The country still has difficulties to find its place in the
international market (due to the access limitations; road and air routes andetetive image of

the country). The openings that have appeared for its neighbouring countries (Croatia,- Serbia
Montenegro, Slovenia) have not materialised in BiH. The absence of a clear tourism[ipolicy

particular]jdoes not encourage foreign tour opera r s i nvestors &nd indiyv

During the conference about tourism development taking place in Belgrade, in May 2009,
Gor an Br Bikk RoleignvTrable Chamber's Department of Tourisaid thatfil| n t he gr
social product (GDP) of BiHtourism participates only with 2.85%, due to which the BiH can not
be considered as a tourist country. To be called a tourist country, tourism must be about 10% of
share in GDP of BiH. Basic problem for the development of tourism in BiH is that the cbastry
no single national strategy, an institution for the development of tourism and unique legal rules.
Without a strong regional cooperation in this domain, countries in the region can not meet in the
world tourist market, which is why it is necessargto eat e a regi onf*al touri s

MrBr | kal ovi i e thaksofdieangt 8anat and ofadiinsstitionat e gy
forthed e v e | o p me n tare mnportantaquestions amd obstacles to Bosnian tourism growth.

We canseethathecomiis i n a more gener al per spective
concerning rural tourism and aim to fill in with this association.

ABi[isl«( Europeds) | ast great uéddli sjcovere

The recent studies about tourism in theroy all highlight B osniaand-Herzegovindd s g r e a't
but underdeveloped potential for tourism.

13 Consortium ORGALIS and BCEOM, 2007, p. 14
4 BiH RSS, http://www.bihrss.net/article_bih_ove godine o%E8ekuje pad_turiz®56041.htmJune 2% 2009
15 paddy Ashdown (former High RepresentativelEmerging Markets Group, 2006a, p.2
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According to these reports, the main tourist activities concerning BiH are:

- Winter tourism: especially ski (Bjelasnica and Jahorimmutains with the two

main skiresorts, but also smaller ski resorts like RC Brusnica nearby Fojbiga)ew activities

are being developedike ice climbing (Extreme Sports Club Scorpio, in Zenica) or snowboard

(Snowboard club Underboard, in Travnik).

- Religious tourism pilgrimages especiallyin MEugor je for Cat hol

famous site dedicated to Virgin Mary), Ajavatovica for Muslims (due¥ centuries of existence)

and forexamplet he monastery of Tvrdog (nearby Trebinj

- Cultural tourism : thanks to its localisation, BiH u&t the crossoads of western and

eastern cultures, reinforced by the fact that it belonged to various cultural entities during its history
(for example: Ottoman and Austtbungarian empires both influenced Bosnian culture and
architecture). Cultural evémare organised and attract much public (ex: Jazz Fest in Sarajevo).

- Spa and wellness tourismBosnian spas are very famous in theagoslavian
region. Most of the spas are state medical centres, but many tend to develop leisure and wellness

offers (ex Reumal and Aquareumal state and private structures are buitdguapark(Fojnica)).

- Sport and adventure tourism the mountaineering, rafting, and other extremne
adventuresports associations are very dynamic, and these activities can still be mareh

developed. Plenty of tourist agencies integrate their services in their offer.

- Eco-and Ruraltourism: al |l experts agree on Bi HOs
rural tourism, and on the fact that these underdeveloped sactofgyreat interest.
ARur al tourism i s, wi t hin the gl obal t

regional identities.

leisure activities, preserved environment, events and various services.

benefits to the local communities and the maintenance of the rural heritage.

exchange with the territory and its i

Tourist practises evolves, with new tendencasd rural tourism is concerndd:So f ar

is the nost popular choic€63%), but a significant number of Europeaalso cite the countryside

(23%) as a prefferred destination. o

16 European CommissignEnterprise and Industily Tourism, 2002, p.4
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arts and crafts, the village traditions arttie regional products, which illustrates the

Being developed in areas with a Igwpulation density where natural environment
predominates, it aims a sustainable local development, ensuring social and economic

It is grounded on a look for the authentic expade allowing an interaction and an
n

(¢

| t covers t he customer so needs concelrn

ab

t h



This interest forrural tourism is directly linked to nowadays lifestgAehich aremostly urban

Indeed, uhke the ones looking for holidays in famous and generally crowaeanizedplaces
such as beaches in summer or ski resorts in winter, the rural tourists expect a real change from their
usual environmenrdnd rhythm of activitiesTheyalso, more or less consciouslyant to meetgain
with the sharedmemory of traditional lifestyle andctivities in rural areashat are commonly
associatedvith the idea of a healthy arfthaturab life, versustheir urbanfartificialo life.

AExpressions of Rural tourism, agro touri sm,
experts and developes’d We could add theterso f  figr e e,n atnodu reivsemd fiec ot
instance Actually, tourism in rural area isonsideredas a whole, a panel of activitieeking place
in the countryside, including accommodation, farmingd garm products sefig, naturaland
agriculturalsurroundingsoutdoor activities, as well as village lifesty&chitecturaheritage, etc.

It aims a sustainable development at the local scale, and offeesttmpportunity to rebalance
the economy and to slow down th&ral exodugpphenomenorthanks to the possibility to valorise
theselifestyle and environment whictvere still recently depreciatecand now regainnterest in
city-d we |l | er s 6 asagestiatiorfartheilhaidagst

Considering thathe main taget for rural tourismis tourists from urban areas (the majority of

nowadays citizenssome specialists talk abouicm e wicoa gyt ry ¥ol i darityo
In Bosnia & Herzegovina, @al tourismcan even meet very closely the definitionsand
practisesof fair and solidarity tourisms especi ally on foreign visit

can see in their tourist activity the occasion for giving some support to the families still living in the
countryside with traditional activitge and low incomes. Indde agrdourism offers interesting
possibilities for a complementary income besides farming.

ATourism based on solidaritpims at leading the tourist to a form of concrete solidarity
with the local host populations. It can have various aspects, such gmrsng a
development project, envisaged in the long run since it is a guarantee of achievement and
durability of the solidarity actiong. é ]

Fair Trade tourismis inspired by fair trade principles. It focuses more particularly on
the participation of hds communities in democratic decision making, in -gmndly
production systems and in fair wages for local serdicEs

The first definition emphasizes the positive role which can be played by responsible tourists
during their visit or stay, especiallyof helping projects with a solidily dimension This is the
general definition, mostly concerning tourism in developing southern areas such as Africa, Asia,
SouthAmerica.ln the situation of Bosnia & Herzegovinge have to retaithatthe simple factsfo
buying the food products directly at the farm or on the market instead of in the store, or sleeping in
a guesthouse rather than mhotel,arevery positive actiog, which preserthe advantageof being
a direct supporto the hosting populatigrwithout requiring huge investmefrom the visitor.Plus
it enhances the tourist experience by favouring meetings and interactions with the local people.

" pakurar M., Olah J., 2008, p.777

18 Euroter, 1992 ohttp://www.source.asso.fr/index.php?id=tourisrueal_definition March 16th 2009

9 EVEIL - Responsible tourism and leisure tinfetp://www.eveittourismeresponsable.org/uk/responsitteirism
definition.php July 12" 2009
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The fair-trade tourism definition concerns even more the places where human rights are really
not respead, and where tourism activities usually exploit the local populations and resources. But
what is underlined and interesting in our case, is that tourism must be developed with the hosting
population and not regardless to their will, and in the respabeatnvironment in its broad sense.

These perspectives are good guarantees for a sustainable development of tourism, thanks to the
l ook for the balance between the three fisocia

Since BiH isan emergingtourist destination, it has the opportunity to observe the others
destination8development feedbacks in order to start with strong llegis avoi di ng ot het
mistakes BosniaandHerzegovina o has the chance to be able to choose the image(s) vthich

wants b develop on the tourism market

4 N

TheBiHF e der al T™Muriam 3Hrategig Blag0032018considers

thatthetop priority sectors are: Rural tourism, Cultural and ethno

tourism, and Gastronomy, before Sport and adventure tourigth.

o /

4 N

The video advertisement campaignjoy LIFET Bosniaand-Herzegovina
onthe TV-CNN channehighlighted all main tourisassets of BiH

A lot of these great features also concern rural tourism.

o /

®According to conferences at Mostards international to
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PART 1:

An overview of
rural tourism in BiH
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1.Bosnia & Herzeqgovi

naos

mail n

asS S €

As we have just pointed out, rural tourism takes place in countryside areas, and aims a true
tour i st , ant &cevities and the peaple y

meeting between the

there in orderto enhance the sustainability of life in the countrysidethadocal development

Plus, n BosnhiaandHerzegovina, rural tourism can get close with solidarity and fair tourism.

ARural tourists want t
cust oms. [ ] They wi sdmdconobinaevevakactisiie$, gultutalhciecuits,

walking or biking hikes, spt, contacts with the families, inrai c e

So, wral tourism includes all thectivitiesii o f
(without masdourism) other than those of their usuahvironmentor less than one consecutive
year for leisure, businessand other purposes (excluding the exercise of an activity remunerated
from within t Randgh ke schesnatized asompexsystenof definitions

o | iacludingcuisireoprofiessibne @nd |

a person

Rural tourism

— Activities in rural areas

- Attractiveness of -
rural areas

| Rural |
accommodation

L Active leisure time -
activities in rural

Sustainable rural
development

Rural environment

Additional income of
rural families

Rural culture

Utilisation of local resources

Source: Konyves, 2001

A E x ae@frhicro businesses and SMEsYolved in rural tourism are:

travel

Fig.3 =
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- Accommodationncluding Bed and Breakfasts, holiday cottages and flats, camping

and caravan sites;

- Recreationincluding nature trails, wildlife watching, water sports and other

outdoor pursuits ath activities

- Farm shops sellinfarm produceandlocally crafted goods &

* SMEs: Small and Mediursized Enterprises

2! Translationhttp://mww.ecotourismenagazine.com/koulgariemise sur-le-tourismeruralet-sur-lecotourisme 2009

2 Eyropean Environment Agendyitp://glossary.eea.europa.eu/terminology/concept_html?term=rural%20tourism

Zin Pakurar M., Olah J., 2008,779

% The Scottish ParliameiitThe Information Ceme, 21 August 2002, p.3
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Ecotourism, naturdased tourism, adwture tourism, outdoor spogts can be consi c
rural tourism activities since they participate to rural areas tourist dynamism

As smple visitor, one can easily notice how obvious ithait BiH presents great assets for the
development of these activities. 8@ can understand that specialists ahdalies emphasize that
the countryhas much to offefor eachcomponenof the rural tarism system:

BosniaandH e r z e g ¢tandscapasiesculpted bymountains and valleys, abundapirings,

waterfallsa n d | a k e suntouthedi wiskt ¢léi: f e and scener®? within
They have also been modelled by humantraditional rural activities since most C
territory is of rural type andi 6 0 % o f the population is involyv

act i VY Théredssno doubt thahe landscapegser f ect |y corr es mamy t o
t hat o ne 6 daskemognprevieusa eomt mempries andommontales.

Landscapes, vegetations and natural wild species are very divesech a small territoryin
particularthanks to the variains of the rocks and substratamd theactions of tectonior erosion
phenomenathat created diverse miliewshich areexposed to different climatic conditioasd use

Wild predators such as wolves and bears still live in Bosri@rzegovina, while they are very
rare or disappeared from niad the European countries. Very rare endemic plalstsgrow here.

Despite the landnining and demining due to the recent wathe pollution due to the nen
awareness of the people whaiill throw away their garbage anywhere, and the-weh
standarized industrypne can noticeth&®i H6s nature is pretty well

In particular dnce the agriculture is not yet too much modified by the agrochemical
productivity methods, it helps preserving a very diversified and balanced natural environment.

{ Natural assets of BiH in comparison to the rest of Europe are perhaps its main ricﬂness.

AThe NNatdml Environment Action Plang mp hasi ses Bosnia and |
biodiversity,[ ¢ due in principle to the distinct climatic and geologicatones, from the Mediter
ranean to the Alpinéordic regions. The high diversity of landscapes includes the following:

- Mediterranean (Neurklek)

- SupraMediterranean (lower Neretva, southeast and southwest Herzegovina)
- Mediterranean highland (eastern andstern upper Herzegovina)

- Pannonian (Posavina)

- Highland (central, eastern and western Bosnia)

- Mountain

[ é The NEAP stipulates that protection of vulnerable areas can be best implemented if they are
given protected area status.

Following are categoriesf nature currently protected in Bosnia and Herzegovina:

%% ConsortiumORGALIS and BCEOM, 2007, p. 24
% Caritasinternational Belgiuni Balkan mission, February 2009, p.5
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Group Protection Category Quantity Sub-group Quantity

I Strict natural preserve 3
Il Managed natural preserve 2
1 National Park 2
\Y, Special preserves Geologic 2
Botanic 5
Ornithological 1
Vv Natural landscapes preservg 9
VI Herbal species 7
VI Animal species Songbirds 153
Wading birds 66
Birds of pretty 38
Other 5
VIII Monuments of nature Geologic 3
Geomorphologic 65
Paleontologic 1
Individual trees 21
Fig.4 Tree 1
The NEAP calls for a strategy forecoour i sm devel opment i7d Bosni
For sure,ur a l tourism organised and run in a re

National Environment Action Plafior envronmentfriendly tourism

One of the most impressing experiences in BiH is that a lot of traditional habits are still alive,
especially in countryside areaghisis for surea great asset for rural tourism.

Indeed, tourists who are interesta rural tourism mainly come from urban areas, and they
generallywish to rediscover the traditional techniques and way of liviegpecially if they are
foreigners to Bosnia & Herzegovina

These kept traditions concern:

- Agriculture, for instancethe farmers seasonally establishing their home in the
mountain during themigration of their livestock to summer pastuveork with plough
horses, hand seedling, hommade productwith tendency to seléufficiency; etc.

- Knowledge in medicinal homegrown and wild plants;
- Events |l ike village festivities, religious
- Popular beliefsand sayings;

- Markets, with for example smakized homegrown or collected production sold along
the street or the road, with or without a stand;

- Arts and crafts, for instate handma de car pets, woollen sock

the Environment and landscapesespecially through traditional agriculture;

27 ConsortiumORGALIS and BCEOM, 2007, pp. 59
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- Catering, with famous or less known traditional dishes;
- Etc.

/ Nowadays tourism trends highlighersonalgenuine experience and rediscovgrtmditionm
lifestyles. As most of the traditions disappeared from daily life in the other European countries,
this is really a good advantage for Bosnia & Herzegqwspecially compared to the otherral
tour i sm de s tiniEarepewhichrendrallyocdanhopreseniauthentic lifestyles anymore.

Plus, any citizen of the European continent can feel concempetiis offer since BiH is
located at the crossing of influences between western and eastern cultures and traditions.

K It may favourthe opportunity for BiH to crete itsspecial place in the rural tourism market.J

The most famous Bosnian dish is certainly pita, a traditional meal since Ottoman times. The
different sorts ofipitagd are: Burek (meatilled), Zeljanica filled with spinach and cheese), Sirnica
(freshcheesé i | | ed) a nfdledWith@atgoesrandgEces].

But there are lots of other typical Bosnian dishes from different cultural influences (Turkish,
Austrian, Hungarian, etc.jnostof which are only prepared at home or in the countryside inns.

We mentioned previously that the agriculture in BiH, especially in mountainous rural areas, is
still mostly run in avery traditional way: horsgloughing, haneeedling, handharvesting, howm
production of the seeds, farmanure spreading, horteansformation of the raw ingredients, and
very often a tendency to sdfifficiency at least for some food products.

Thanks to these practises, one can try in BiH quite exceptionalipgdebd, in particular
concerning meat (veal, |l amb, chicken, por ké),
but also vegetables and fruits naturally produced in an organic way.

It is especially in the countsyde that one can find thenost diverse antbsty food products
whether they are boughaw on themarketor in farms,or prepared by restaurants, inns, or fiost

We said it already, Bosnia & Herzegovina is geographically and historically located at-a cross
road betweeWVestern and &stern altures and civilizations.
It has known very various regimes like empires, communism and, presently, democracy.

BiH also presents the particularity to be populated by three main communitiethreie main
religions: Bosniak mostlyMuslims, Croatsnosty Catholics and Serbwostly Orthodoxs.

There are minorities too, like Roms, who are more or less well integrated, but surely influenced
the culture in a way, for instance concerning musetheir centuriedong presence
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/ﬁThe museums and gallesien Bosnia and Herzegovina are not filled with renaissarm‘r
romantic paintings but rather with the living forms that represented everyday life. Contemporary
art has been a key influence in the cultural revolution that has taken place in the last thalf of
20th century. Culture in the centuries leading up to this revolution can be visited toddiyiag
museum through the architecture, traditional dress, stone carvings, pottery janetllery, and
sacral placesThe culture of Bosnia and Herzegovinil mot be found hanging from the walls of
a museum but can be seen in the intricate paintings of the mosques, the beautiful woodwark of
traditional furniture, or the magnificent| st

Qaw creative fans that sets Bosnia and Herzegovina apart from its European neigh’n&ﬁrsj

In the preliminary SWOT analysis of th@ultural tourism in Bosnia & Herzegovina
preliminary findingsstudy, the author noticed as strengths the following Bosnian characseristic

~

A - The BiH asset base includes a distinctive crmdtural architecture and a mutki
cultural traditional population. There is no comparable cras$tural portfolio of
tourism assets in all of Europe.

- The Ottoman influence makes BiH unique Europe. o

In the countryside, and even though theentwar caused destruction & lot of areas, there are
cities andvillagespresentinga very homogeneous traditional architecture, or at least sawitio-
nal buildings (housesabr n s , religious buildings), and verr

Somevillagesarec onsi dered as uni que, l i ke Lukomir,
Mountainwhich is yeaflong inhabited or t he mount ain h@uses arour

/ ALukomiri s Bosniads highest village at 1,)69

tombstones\wh er e vi l |l agers stick to the Aol d way
occasional turban and fez are still worn and go hand in hand with thre wontemporary
bl i ssbé of everyday | i f[eé Hereyoewilthave a peekyntoghe d | r u |
| i festyles traditions of the Bjelasni3°ca)igr

o

This built heritage is very often not in goodnditions and is threatened by becoming ruins or
destroyed: if it is not because of rural exodus or the consequences of battles, it is because people
prefer to construct modern brick houses or do not have enough money to nthmtaloh houses

28 BH Tourism,http://www.bhtourism.ba/eng/culture.whshine 2% 2009
2 Emerging Markets Group, 2006a, p.4
%0 Greenvisionshttp://www.greenvisions.ba/gv/clanak.php?lang=2&ids=Bfhe 25 2009
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It seens that most of Bosnian people are not very conscious afuakty and thenterest even
the importance of preserving this heritage. It is important for their hiatadtheir identity, though.

It can also be seen as an opportunity for tourist busirledeed, rural tourists (especially if
they are foreigners) generally seek accommodation in traditional buildings, and would give priority
to the typical hosting, particularly in BiHOs

The Bosnian environmermind relief offerperfect opportunitiegor all kinds of outdoor
activities, whether the activity uses it as support, or simpfyaase.

- The numerous rivers and canyons offer great opportunities for rafting, swimmingi cargpe

In 2005, BiH hosted te European Rafting Championship, and very recently, in Mag4f'4
2009, theworld Rafting Championshib ook pl ace i n Banja Luka on t
the Tara riverThese rivers present very technical asfatshe competitionthatwas divided into
four parts(downriver, sprint, heatb-head (H2H) and slalom

This world championship was not only a successful speett;it was also ayoodopportunity
in a tourism perspective. Indeefl,s ev er al t hoosuateaded the sepk e Bang@ tLuka
and in the [téoPama Lokd Mayar Dragoljub Davidovifsaid:] 0 \le have really
shown our rich diversity, and we will have this event in our hearts and minds for a long time to
c 0 me .0.dThe Beautiful countryside and the wamess of the locals painted a muchfefiént
picture for participantsvho may have only known about the country through news broadcasts that
highlight its political and economic hardships. The Canadi an femal e ¢comg
very enthusiastic:p We were particularly surprised by the colours of the rivers here. The canyon is
beautiful and so are the surrounding mountains. But it is the people that | like tife host

The President of thiternationalrafting federatiornthinks that it will stayone of the most im
presing championships in the disciplingith more than 600 competitors from 35 countries, it was
fAithe highest number of participants in all the rafting championships that have been organised until
n o wWoi all participants who can gavwitness of their good experience in BiH once back home.

- Bosnian mountains are accessible by walk or even by car

During the wintertheyare ideal for ski, snowboard, snowshoes trekkicgclimbing, etc.

AThe Sarajevo region, surrounded by mtains covered in deep snow for more than 100 days
a year, could never escape the attention of winter sports fans. Even in the Ottoman Empire, the
sport of »liguranje«d the predecessoto the luged was popular, and the Austtdungarian
occupation broughtkiing, skating and contemporary lugBetween the two wars, the nbgr
mountains were filled with ski enthusiasts who built mountain lodges and ski jumps, and who, in
1937, organized the first Yugoslav Ski Rally at Pale and Mt. Jahorina.

Other major winter sports events have beerganisedsince especiallythe XIV™ Olympic
Winter Gamesthat took placein February6-19th 1984 in Sarajevo(at that time,Bosniaand
Herzegovina was still part of the former Socialist Federal Republic of Yugoslavia).

Thef amous massi f s were suSpart cdhe easoasoesentdalgimedski events
were inBjelasnica(2067 mabove sea leveBnd Jahoring1913 n) mountains the Igman Mount

31 hitp://www.setimes.com/cocoon/setimes/xhtml/en GB/features/setimes/features/2009/06/23 & awme 16 09
32 Translated fronCourrierdes Balkanshttp:/balkans.courriers.info/article12966.htdline 18 2009
¥ Organising Committee of the XIVth Winter Olympic Games 1984 at Sara]®&#, p.4
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(1502 n) was equippedor crosscountry skiing, Nordic combinednd bathlon(with Ski Jumping
platformg; bobsleigh and luge were organisadTrebevicmountain(1627 n).

During the nice weather seasons, these mountainsle@akfor pedestrian hikesock climbing,
mountain biking.. and even for paragliding.

- In the areas where mountains are not that high and steep, plenty of other outdoor activities
might find perfectsupport and surroundisgbiking horseback riding , any outdoor sport in fact

Trails are not alwaypracticable nor forming a netwarthe numeros macadam roagse good
alternative ways for all forms of hiking.

- Naturebased activities caalso find in Bosnia & Herzegovina the perfect field fearious
activities: birdwatching, eceours, caving, environmental educatifishing, mushroom piclg...

Like traditions lastingthrough centuriesBosnian artsand crafts are perpetuated in a lot of
domainsand craftssuch as handhade clothes, carpets, tools, copper dishesijture, painting, etc.

It is very surprising that teiasset is the least highlighted in the studies, and so rarely evocated,
because this is another great advantage for BiH:aadsrafts have not been revived after getting
forgotten, buthave rathes i mpl y kept being perpetuated throu

This might be some Slavonic, Turkish or any other Easiei®outhernnfluence heritage, but
Bosnian peole are very warm and welcominyisitors feel it very fast, as the Canadian female
Rafting compe toughtorightsii é Beustt iinto niys btrhe pe¥Bpl e t he

In the city,Bosnian people wilvery naturallytake time tooffer andshare a coffee with friends
or evenwith totally strangers, at any time of the day.

/ﬁ Local peopl e wild.l alyy. mhassis conamionma thes regiore butvBesni
hospitality is something speciaBosnians will go out of their way to assist you in findin
something and often invite someone to their home for a cofféace you enter someone's hone
as a guest, expect thedrearpet treatment. Rich or poor, your host will most certainly serve you
coffeg[ €.]More than likely the host will bring out sweets (biscuits or chocolate) and if the energy
is right out come the local spirits and food. Coming from the west, one mehtasegoing a bit

Qverboard, buthe tradition of treating guests like one of their own is taken seriousky®

In rural areas, this sense of hospitality is even stronger. You do not need to speak the language
to be and feel very welcome by your hostbether it is the first time that you meet or not. They do
not ask for anything in return, except maybe

34 http://lwww.setimes.com/cocoon/setimes/xhtml/en  GB/features/setimes/features/2009/06/2Faume 16 09
% BH Tourism,http://www.bhtourism.ba/eng/interactingwithlocalpeople.wkkme 2% 2009
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For rural tourism, thisense of hospitalitis a very important asset. Indeed, tourism is based not
only on discovering new territories and things, but alssterading with people and experiencing
ot her craualsof welcensng and lifestylesThis is eventruer concerning rural tourism,
where a very special meeting with the hpgtsir lifestyle and traditiongs wished.

This first part couldhavebeen much moredevelopedsince we haveotreally ranged over each
subject very much. & this presentatiomlreadymakes us able tooticeBosniaandH e r z e gso v i n &
evident assets for ruraarism.

One canalso make its ownfurther opinion on these greatdvantages and settingsen by a
simple look in the internet, and for sure they are very obvious when you cdild,ttmok beyond
the prejudices entertained by mediasd of course meéhe peoplé

Neverthelessii i n nasdeteate not enough for a territory to become a tourist destindtios.
evidently requires aet ofsupplesf ul f i | | i ng hdsand expestation® r s 6 d e ma

We are now going to see what Boswiad Herzegovingresently offergo rural tourists

2. The Bosnian current offer in therural tourism sector

As it is major for the whole services sectar is essentiato recall thatthere is no agrotourist
offer without a whole quality system éfc u s t-@ mie e 13d0dectiod ang services.

In Bosnia and Herzegovina, markets are still taking place at least weekly, and generally every
day and dajjong in cities For example: in Sarajevo, markets are held every day whereas in Fojnica
(CentralBos ni a Cant on) tohWednesdayr ket dayo i s

Marketsarethe ideal place for the farmers to sell their own productam]for the tourists to
try the locally grown productand to buy directly to the producers at a reasonable but fair price.
Onecanfind on the markets seasonal atedy tastyregionalfood.

In contrary to most of the other Europeans, Bosnians cultivate their own garden veryroften
fact, the most part of theural population is linked to agricultural activities. Tihpurpose is to ted
to seltsufficiency for at least a part of their alimentation. Also, farms or hgmuucts are
generally not developed in the goal to sell as the first reason: most of the time, only the excess
production is for sale. Since this is anyway the caseninfarm, people use to ask around for
specific farm products when they cannot go or find it on the market.

One can also see on the roads bordering far.:
or other homegrown and homenade products when thequlucers use to sell directly e farm

It is very common too, to see people selling their production on the border of the road on a little
stand: honey, jams, beans,hem@a de syrupsé are oftenpeopld d by t

High quality alimentary and medicinal fruits and plants are collected in the wild by the people
who sell it directly or to wholesalers. One can buy it fresh or dried, cooked in jam, frozen, etc.
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ARegi onal products roadso are VverGCheedeaoads,us i
etc. accompany with more or less success most of rural tourist development initiatives. If the
touristsdé response 1is not al ways as great a ¢
valorising the local richnesseshich is interestig in itself. In the Alsace region in France, for
example, the wine road is very famous. Tourists come from worldwide to visit vineyards and
chateauxand heir presence benefits to the whole local economy.

In the south part of Bosnia & Herzegovittderzeg@ vi nads wi nes oaristecarver y
now follow the Herzegovina Wined®ite(http://www.wineroute.bp

The supplyfor accommodation and catering in the countryside is generafyleer and might
notawaysme et nowadays rural touristsd expectatior
Indeed, the structures offering such services are mbstbls, motels and pensioms modern
buildings,and thisis not really what concerns rural tourisRilus according to the praous studies,
this supplydoesnot always meeforeignc u s t ocmteria s 0

There used to be a very great and popular supply in private @martatsuntil before the war.

If the offer could be quite easy to s&gainin activity, it is slow to restarin particular, there is
no organised network aealadvertisng concerning this offedespite the good potential

But one canalways ask around and easily finthis kind ofigood value for
accommodationlt is most of the time offered in the mavillages, in modern houses which are
bigger than the traditional ones amdreoften constructed with a part dedicated to this purpose.

InBlagaj,Semi r Mfifavsi Bed&Breakfast in his famil:

Tourist guesthouses anaottagesare not very common yet. There alksoa few mountain
houses for rentike around Prokgo Jezero in Fojnica. In any case, it is working riyosy word
of-mouth;there is generallypo real organization aronnection with local tourist offices.

Rural tourists, especially foreigners, would rather like to rent a8béxleakfast room linked
with their hosts®é home geathamaroomma aégstel. Apatrotthemnr a d
would ask for equivalent comfort to what they know at home, but most of them are ready to
experience the nAreal |l i feo of | ocal peopl e, \
particularly lik§ and,why not, with the opportunity to learn agire a hando farm work.

Campsites are not very numeroosly 24 arein the Bosnia and Herzegovina Campsites 2009
touristbrochure There might be other campsites not present in this national brochure, buigiot
moreas wehavesea on the field.

It is anotherkind of accommodation witha great potential of developmerdand which fits
perfecty to rural tourism(campsites can be a separated structure or within a fanaior the other
tourists seekingheap accommodatiocloser to the nature.

Fromthe owner®point of viewit is a good investment: for a littiaitial amount of money and
work, it can be fast profitablkend it is a little risk since the campsite can be developed progressively
(in comparisa to a buildingwhich must be totally finished to start any activity esarequires huge
investments immediately at the beginnifidne risk is much more important in this case, and even
though it works well, the expenditucanonly be balanced a long tenater).
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Surprisingly, there are hn@o many country innand, most of the time, tourists have to finally
go to the restaurant or the Bosnian flasids. For sure, tourists are not orllyoking for dinners in
restaurants; rural tourists in particular gexly prefer to eat in country inns or with their hosts.

In some places, it can be organised with the farmers (in summer mountain villages for instance)
that they will cook a traditional hommade meal, but one has to speak Bosnian to make it possible.

Nearby Trebinje, a country inn is very famot its traditional dishes made from regional
products, in a warm and traditiod#dde atmospherdndividual tourists, local people and buses stop
especially over for a meal at this place. This is an examplehwiould be worth to be reproduced.

Other example:n Fojnica, the Franciscan monastery opened an inn, which is become quickly
very appreciatedy local people and visitorgor the drinks (of which one can ordéltomemade
juices)servedall day long, butlso for the meals prepared on demand for individuals or grangs
simply for the very warm atmospheteis the only place of that kind in the area

We havepreviouslys een t hat Bi H6s nature i s erdamgc i nt
animal and plant species. BiitB o s ni a a n dhasianly 2%eof potected dandsympared
to the European norm of-8%. Experts say 16% of BiH would need to be protected in order to
mai ntai n i t*%Anditiofat less thanBiulganahete34%of the land is protected.

Plus, only a few of these protected areas have adequate equipment for visitors. It would be a
piety if tourist activitiesvould deterioratéhis natureof great interest for tourists and local people

Despite all greaassets fonaturebasedactivitiesin BiH, thereis not much tourisbffer yet. It
is common to recognize Bosniadvantage for ecotourism andll forms of naturédbasedourism
but the supply is notvell developed yet, in particularoncering Bosnian agncies. Foexample
Greenvisions is the most famous ecotdigisucturein BiH, but it has been created by foreigners.

Furthermore, mvironmental education activities are only at their infancy.

The Japan International Cooperation Agen@CA), as partof their Technical Cooperation
project fort h sustdinable regional developmehtough Ecdourism in Bosnia and Herzegoving
introduced two ecotourist initiatives: EcoVelez based in Blagaj, and Eco Pliva in Jajce. These
projects are monitored since Faary 2006 until December 2009, in relation with Maistry of
Foreign Trade and Economic Relatiof@entral Government)the Ministry of Environment and
Tourism (Federation of Bosnia and Herzegovind)e Ministry of Physical Planning, Civil
Engineeringand Ecology (Republika Srpskand theMinistry of Trade and Tourisni’

The villagesstill presenting traditionahabits and/oappearancare very popular and visited by
all tourists | ooki ndgheyaeralsditagratedhire manyitourdst toars.p er i e n

Most of them are mountain villageShey areinhabited all the year long like Lukomir, or only
while the cattleare brought to the summer pasture like at Prokosko Jezero or Umoljani. In parallel

36 Greenvisionshttp://www.greenvisions.ba/gv/clanak.php?lang=2&ids=Xe 27 2009
37 JICA, http://www.jica.go.jp/balkan/english/introduction/bos02.htAligust £ 2009
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with their daily tasks, ame of the inhabitants have developed a few tourist offers such as sale of
handmade souvenirs, | ocali nguiedipogs edethand min@ed at S0
But t he mai nexpeaditurgoesfto the ourist agerncystitat organised tbe to

In Vranduk (nearby Zenica), European funds helped to renovate the fortress and to create a
simple but very well done museum inside the tower. This has been realised in a style common to
ot her European countriesontteutostohesgortoat:i

The few pivate initiativesdeserve to be highlightetfor examplesN i s v e t haldaieptidi |
by himselfan ethnemuseum in his backyard in Klokotni¢aearby Doboj), which is becoming
more and more famous and visitdbluring our visits, we visitedn Cerova (nearbyTrebinje)
amtherethnemuseunwhich is being createthanks tothe objectsofferedby the villagers

Another kind of ethneproject:the fiEthno villageS t a n hap bdemotstructedespeciallyin a
touristgoal but 1i1ts success could be an example for

But, even in very tourist villages, such as Pocitelj nearby Mostar, a UNESCO classified site for
its exceptional architecture, accommodation of ghesise/ bed & breakfast type is missing, as told
us a host in the village. The result is that most of the tswatne only for the visit, then leave.

Bosnian mountaineering, fishing and rafting associations cover the whole territory and are very
dynamic. They are the main offer for outdoor addemture tourism in BiH.

Rafting clubs are amongst the most dynamic and the most numerous sport structures. The water
sport activities rise, thanks to leisure time and tourism, and even for competitions as we have
already seen.

AiMany buildings built dang the Winter Olympics in 1984 were destroyed during the
aggression against Bosnlderzegovina (1994 9 9 @ndnoot all of the infrastructures have been
reconstructed yet because of the huge work and the lack offiood the winter activities ifBiH
are very famous and active, especially in Bjelasniehorinaand Vlasicski resorts

The other sports are not as well developed, but ongeactuallyfind structures which offer
very various outdoor and adventure activities, suchsrasmboarding, iceand rockclimbing,
biking, caving, paraglidingand othemnaturebased activities

A good example of that kind of agency is the Extreme sports club Scorpio in Zenica. Their offer
evencoversnearly all sports that one can practise in Bosnia & Herzegowvith very skilled
instructors and a great knowledge of the country. It is also a private and individual initiative.

Pedestrian iking trails arere-marked in many area®w, especially in the mountains.

Thanks to the funds it has received from Caritaat er nat i onal Bel gi umo
mountaineering association in Fojnica marked more than 100km of trails in the Vranica Mountain.
In other places, the marking and mapping preesssvebeen supported by other organizations.

38 701'84 Olympic Center Ltd. SarajeMottp://www.z0i84.ba/index.php?lang=ba&se|=ine 1% 2009
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But there is poor or neexisting narking and mappingor other activities requiringt (for
instancefor biking, horser i di ng é) , even though some struct
itinerarieslike the Green Tour association whigtansto mark cycling path’.

Plus, 1:2500 scaled maps seem to not be available for sale (like in France wikatiomal
Geogr aphic [1125000ihkingtméps that dogglixcan buy in various common shops).

Horseback hikingin BiH is very rare, really underdeveloped wheréas coutry presents
wonderful assets for this activityt might meet a demand from strangers looking for new riding

experiences which is a great tendE&ncypeanbaleagtoet r a
Horseriders wishing to try riding in otherlgces do not hesitate to travel to Mongolia,

Argentina, JordanRa j ast hané but also closer: Pol and a
destinations. With these two examples, we ar

hypothesis of a great poteritizery plausible, not onlyegardingthe opportuniy of developing a
interesting horsdack tourism offer, but alsoconcerning the possllty to meet or initiate sgood
demandrom foreignoutdoorhorseriders

While talking about outdoors activitiegje have torecall that iDespite the efforts made and
significant improvements in mine action management, mines still represent one of the main
obstacles for the safety of citizens and economic and social development [ofé8Mine action in
Bosnia and ldrzegovina began in 1996, with the establishment of United Nations Mine Action
Centrei UNMAC.[ € ]n July 1998, national structures took over the responsibility for demining
activities, but with continued financial, expertise and technical assistance iftamational
community[ é TThe adoption of the Law on Demining in 2002, established a central structure,
BHMAC at the state level, immediately under the Ministry of Civil Affairs. In the same year the first
Mine Action Strategy was made for the perio@22009 é.p *°

Following up, he new 20092019 Mine Action Straegy fiwill help attain the goal set by the
National Mine Action Strategy of ridding the country of the mine threat by. 20O submissions
cover mine clearance, the strengthening of natiamgtitutions to undertake mine action operations
over the long term and mine risk educatidh (3.35% of the landare still concerned)

The priority zones are now cleared of mine, and all fiels aremapped andhdicatedon the
spotswith specific ed signs.There is no major risk anymore if one doest enter these zones,
reasonably not venture in ruins, Rosed paths or fields, etc. and simply ask in case of any doubt!

One of the main weaknesses in Bosnian tourism is the lacktaforking organizationand
communication regardinthe tourist offer, and it is even more obvioder the rural tourism field
where one cathink that nooffer exists yet.

As a resultyisitors cannoteasily organize their global stay and activities fraway and often
have to go through tourist agencesd theirpackage offes. But, if they propose cultural or sport
(adventureholidays for instance, they rarely include rural tourist activities.

39 Green Tourhttp://www.greentour.ba/p_marking.phsugust 1st 2009
“0Bosnia and Herzegovina Council of Ministe24” April 2008, p3
“1 Electronic Mine Information Network @INE), http://www.mineaction.org/country.asp?¢August1® 2009
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Concerning ecotourism, the main agentyBiH is Greenvisios, as we already mentioned.

Besides the mountaineering associations, who do not really organise hdiidagges we
have not heard about other Bosnian structureseladly propose ecotourist services.

During our visits, we have visited the praiéneld in Dubravahttp://seoskturizambosna.com
whi ch, i f it iI's realised, wi || be a very com
house homemade food products, participation to thenfadaily tasks, and leisure activities. The
initiator plans to open later a country campsite and to guide sport activities iRé&raknija region.

On the Herzegovina Wine Route website, one can also find information about accommodations,
restaurants..t s a good example of a project linking other activities for the local development.

From a foreignersodo point of Vi ew, rur al t o
solidarity tourism, as we said in the introducti@vith the support of the Frenatongovernmental
organization EnfantEuropeBosnie, the association Zdravo Prijatélfis been created in &@@vo
andhasorganised since 20G®me fair and solidarity tourism tours for French tourists.

Some breign agencies or tour operataisobegns toinclude Bosnia and Herzegovimatheir
circuits for ecotouristsolidarity tourismor similar purposest-or example the Italiaassociation
Viaggi Solidalifor resposible and solidarity circuit, Teledom and Eastern Trekker giving support
for backpaking trips or the British tour operator Exodus for adventure holidays.

3. Support programs for tourism development in BiH

This part will be developed during the autumn 2009:

- Repatition of responsabilities andcompetent structures in RS aRdderation.
- The stakeholderanalysis is necessary.

Severaktudies about tourism in BiHhave beemealised by or for:
- USAID Cluster Competitiveness Initiative (studies in various todashains)
- JICA (2004,The study on sustainable development through ecotourism in B.& H
- GTZ (2003,Tourism potentials of Bosnia & Herzegovjna
-  TEMPUS project in 2004
- European Union Regional Economic Development (five reports in 2006)

- BiH Inbound Travel Agacies
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- Consortium ORGALIS and BCEOM (200hvestment opportunities for
sustainable tourism businesses in Bosnia & Herzegpvina

- Etc.

These studies are generally part of theport programs implemented by international

organizationsHerearethe mainonesfocusing orthe tourist development in BiH:

(This partand the information missingill be completd later)

Implementer Dates Area coverednd actions Amount Partners and donors
-BiH : studies in various taist domains
including rural and cultural tourism
USAID Cluster - promotionof the destination BiH (Enjoy
Competitivenesg Life Bosnia & Herzegovina advertising
Initiative campaign)
- expertise
- Sarajevo, Herzegovina, Krajina
. : - Ministry of Foreign Trade
- 2004 - BiH, 2004, The staly on susta_unat_)le and Economic Relations
development through ecotourism in Bosn Mini f Envi
& Herzegovina - Ministry of Environment
- and Tourism - BiH)
JICA February | . , . - Ministry of Physical
2006 to The project for sustainable reglonal Planning, Civil Engineering
development through E€bourism
December| : : : and EcologyRS)
(Technical Cooperation ProjecEcoVelez .
2009 : : L . - Ministry of Trade and
based in Blagaj and Eco Pliva in Jajce :
Tourism
Since Not very precisen this site:
SNV Balkans http://www.snvworld.org/en/regions/balka
2005 ;
ourwork/Pages/tourism.aspx
UNDP Cannot find anthing specific to tourisnen
their website even though they have actig
Development benvironmental tourisrin: Numerous partners:
Since Sarajevo canton (Municipality of Trnovo), http://www.ucodep.org/
UCODEP 2007 HerzegovinaNeretva Cantons index.php?option=com _
(Municipality of K¢ content&task=blogcategory
Hutovo Blato Park) id=342&Itemid=802
Catalogna Sabici no information found
Fondation Abbé Pierre
Development of sustainable agyrture and - Conseil regional
: 2007, ecoagrotourismin the nunicipality of déAuvergne
Caritas . S . X . ,
. since Fojnica: guesthouse, interpretive panels, - Secouss catholique/ Caritas
International . o ! . ;
Belgium 2005 in hiking tralls,qunlca RL_JraI Tpurlsm map Frange _
the region| funds and advices projects in Central - Caritas |.Belgium
Serbia and Kosovo - SCAC French embassy in
BiH
Caritas Rural tourism development arou@brazde
Switzerland : funds for gueshouses, productad é
GT7Z since Not clear onhttp://www.gtz.de/en/weltweil
1996 /europakaukasusentralasien/1188.htm
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PART 2:

What is the demand
for rural tourism in BIH?
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It is not very easy to find data on this subject which has net imeeh studied yet.

So, we will have to add global impressions developed thanks to our visits and meetimgs to
general trends faourism in BiH, forrural tourism and testimonies from the stakeholders we met.

1.Bosni an and nei ghboadforirumbtoucsm u nt r |

in Boshia-and-Herzeqgovina

In the introduction, we noticed thaturist arrivals in BiHhavecontinuouslyrisensince 20Q.

From the official statisti¢, we haverealised the following grapivhich shows thesarrivals in
a proportioml approachand details the parts corresponding to therbgoslavian countries

100% - Proportion
90% - of tourists'
arrivals in
80% - _—
Federation-BiH
70% A (detailed for ex-
60% - Yugoslavian
countries)
50% -
40% A [ Other foreign countries
30% B Slovenia
B Macedonia
20% .
° 1 Serbia + Montenegro
10% B Croatia
0% - : : : : : : : : @ Bosnia & Herzegovina

2000 2001 2002 2003 2004 2005 2006 2007 2008

Proportion
of tourists'
arrivals in
Rep. Srpska
(detailed for ex-
Yugoslavian
countries)
@ Other foreign countries
B Slowenia
B Macedonia
1 Serbia + Montenegro
B Croatia
T : . ' . . i @ Bosnia & Herzegovina

2000 2001 2002 2003 2004 2005 2006 2007 2008

Fig.5

“2 data from:Bosnia and Herzegovinaederation of Bosnia and Herzetina- Federal office of statistic2008 and 2009

Alterural 7 July 20091 A study of rural tourism in Bosniand-Herzegovina 28




We can see dt these three last years (20062@08), the proportions in arrivals are quite
constant and tourists in Bosnia & Herzegovina clearlyaithe mainly from the Balkan region:

- In the Federation of BiHtourists from the exfugoslavia region represent about 65% of the
arrivals, with Bosnians themselves counting for 40% and the neighbours, of which the half come
from Croatia, completing thiegional part with about 25% of the total arrivals in 2008.

- In the Republika Srpska, the -#ugoslavian tourists count for almost 90% of the tourist
arrivals with the Bosnian tourists rating 60%, and for this entity the main strangers are Serbs and
Montenegrins representing an average of 20% of the arrivals during these three years.

In a general perspectivBjH is a very rural countryas we saw in the previous chaptand
Bosnian people enjoy spending time in the nature.

This graph only shows the arals of the part of Bosnians who spend their holidays in paying
accommodations; we can nevertheless see that it is already a great numbéo PR008.

But alot of Bosni an peopl e o wn-e rachome)in khe codntrgde,dthe ( A we
mountain o nearby the coast, where theyamoften as possibl&hey also like to visit their family.
These Bosnian tourists are not considered in the statistitsh are consequently undevaluated

Bosniansa ppr ec o @t €lbjddr becue) vrnise iygenanally m a nice nadutalo r g a
rural area.They also use toegularlybuy farm products on the market or direclythe farm, and
appreciate outdoors and sport activities f i shing and mountaineering
mostly Bosnian, and thesassociations are generally very dynamic

All these practises arasually done in very familiar places, known sometimes froime
childhood by the family ofriends; there is not often the discovering dimension of tourist activities
(exceptfor hikers whouse to travel to other mountains and even abroad)

As a result, and even thougloghia &Herzegovinds not that bigmanyBosnian people do not
know their country very wellThey often ignore the possibilities for activities such as rafting,
paragliding,ethnemuseums, new kinds of accommodation (different from hostels)aertchave
not alwaysbeen tothe great famous placesertainly because of the lack of organization and
advertisingabout these activitiegven within the country

Since Bosnians m@rctise tourism in Bosnia and Herzegovina and since they appreciate the
activitiescorrespondingo rural tourism fieldout often do not know their country very welle can
estimate that a great part thfe Bosnian people can be concernedayider choiceand better
organizedural tourist offes in Bosnia & Herzegovina

Because of the rural exodus phenoownmore and more people lose their links with the
countryside and rural activities and habits. Plus,ntoelernism andommunication technology in
Bosian citiesare comparable to other European towns: mobile phone and internet are part of the
daily life at work as well as at homand of course everybody uséctric household appliances.

Like in other countries, raditional recipes and techniques do¥gotten by nowadaysirban
generationsindustrial foodwith artificial tasteis replacing the homproducednaturalfood, static
life and indoor sport replace outdoors work and leisure times

Then it seemsevident that Bosniancity dwellers may meevery closely with the general
tendencies that we presentetien definingrural tourism and tle people we met confirmed this
hypothesis, whether they were project owners or potential rural tourists.

Alterural i July 2009i A study of rural tourism in Bosniand-Herzegovina 29




Neverthelessthey might not ask for as high standardsamsifiners would, because it is a new
supply forthem inBiH. This is something project creators have to be conscious: they should not
think with nowadays Bosnian standards but wiiter and ecefriendlier ones,in order to be
interestingfor a broadecli ent el e and to prepare the future e

The second most numerous tourist&@ueration oBiH (after Bosnianstome from Croatia.
Their countryhasbecomein a few years a very famous tourist destination, in partidhlanks
to the coast along the Adriatic Sea with cheaper tourist offer than in Italy or Greesearqpé.

But the neighbouring Bosr@ndHerzegovina has got the mountaarsd ski resortsspas,\very
various countryside assets, for even cheaper pridese is also the famowZatholic pilgrim site,
Medjugorje in Herzegovin&lus, Croats might have some family in BiH that they like to,wasid
theyappreciatehe same leisure activities as Bosnians

The Herzegovina region in particular develops igiyrojects in close partnership with Croatia,
as some participants mentioned during the conferences of the International Tourism Fair held in
Mostar at the beginning of April 09.

The development of rural tourism in the Istria region (Croatia) thanitset@ssociatiorRuralis
(www.ruralis.h) is seen as an example to take inspiration from.

The other bordering countries are Serhiah Kosovo and Montenegro (the statistics are
cumulated sine their independends recent).
They are the most numerous foreign visitors in Republika Srpska.

We can estimate that the reasons for Serbian and Montenegrin tourists to come to BiH are
sI mi |l ar aenest he Croat so

A part of them certainly travel to Bosnia & Herzegovina fawinter tourismand spas and
another great part come to visit family and friends. The second ones can be consideratl as
touristssince BiH is amostlyrural country and leisure timedtentake place in outdoor areas.

Macedonia is also an €&ugoslavian country, a little bit furthefrom Bosnia & Herzegovina

There are only a very few tourists in BiH coming from there.

This might be in part due to the difference of langusigeeMacedonian comes from Bulgarian
whereas Bosnian languages are considl@sbelonging tahe SerbeCroatianlanguagegamily.

Anyway, we can estimate th&roatian Serbian, KosovoMontenegrinand Macedoniatrends
for rural tourism arevery similar toBosnian onesthey were all part of the Yugoslaw territory
and regine, so they shared similar history and lifestyle during some decades. Nowadays, they have
still kept some common characteristi@dfieir languages are very similar téexceptMacedonia),
so it does not correspond taealbarrier and difficulty for tousm, even in the countryside.

As we said for Bosnian people, we can generalize our observation and say that the European
trends for rural tourism also concern the Balkan countresadays lifestyle, which iglobally
urbantinted, inducs areactionin tourist trends towards a look for more adventure and authenticity.
Bosnia & Herzegovina is a perfect ground for this kind of tourist experiences.
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Still as we estimated concerning Bosnians, we can say that tourists from these countries do
certainly not havesahigh criteria as other Europeans concerning standadkedt hey Ak nowo
context in the area and then do not expect as much as if they would travel to another part of Europe.

But they would for sure appreciatevéder choice and detter organizednore professionand
standardizeoffer.

Slovenia is the last country that we wish to obsém the exYugoslavian entity
We see on the graph that S significarn it i& the decondr i s t
incoming source in thBalkanregion after Croatiaeven though their language is a bit different

In Slovenia, rural tourism is very well developed and organie@d few years it has become
one of the best and mofstmousplaces for rural tourism in Europ8lovenian stakeholders hav
looked at the other European organizatiforsrural tourism andchaveelaborated a well advised
strategythanks to national great experts in the fieltheir systemand expertisexow represent a
very good example to follow for the development of ruratigim in Bosnia & Herzegovina.

Sl ovenian experts recognize BiHb6s attractiv
need in networking and good planning, trainings for all stakeholders and creation of national quality
standards correspondingttee Europearevelin rural tourism.

So, Sloveniampeopleknow much about rural tourisasthey can experience high quality offers
in their own countryr in the nearby Austriar Italy for instance

But they keep travelling to BiH even though the supplyot comparable. Do they come for
winter sports? For the spas? aturebasedactivities? Attracted by the cheaper prices?

In any case, they might be intereste@diheraccommodatiosithan hotels an@ould appreciate
a bettersupply Theyprobaby look for higher quality offer than Bosnians d&/e can also suppose
that they might soon expect comparaiolerist rangehan what has been developed in Slovenia

In brief, we can estimate that there is an interest for ruralsiouin Bosnia & Herzegovine
the eyes of theéouristsfrom the exYugoslavian countriesEver ybody recognize
these activities. Everybody speak about the great Bosnian nature, mountamsnasmoduced
food. And all of them enjoy their holidays in the country.

But they also talk about the lacks of good quality tourist offers and of choice; they would expect
these negative poirgto be improved.

However, we have to observe thihe data we hayeeven though they have been set in place
according to the W.T.O. cetia,do not help us to observe the real tourists movements, especially
concerning thseregionaltourists many of them come only for professional reasons (and do not
consume rural tourist activities at all) and an other greatopainem would comandstayin other
accommodations thethefiof f i ci al |l yo touri st ones: per sone
homes, camping in the wild are generally prefetrethre not considered by these statistics.

Hopefully, the data is more representative conogrtie other foreign tourists.
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2. Other foreign and especially French tourists andtowo per at or
possible demand

Since 2001 the foreignt o u r i st w&aderisanrfrom 90.8860s212.749 in 2008.

The Ex-Yugoslavian countrieshat we have just ceni der ed pl ay a great
arrivals in BiH: on tlese proportionality grap&*®, we can clearly noticéhat thetourists coming
from these countriesepresentmore than 40%of the foreign tourists visitinghe Federation of

Bosnia & Herzegovia ad more than 70% of the foreigners visiting the' Republika Srpska

Proportions and evolution in foreign tourists' arrivals in Federation of BiH
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Fig.6

Proportions and evolution in foreign tourists' arrivals in Republika Srpska
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But we also see thatt h e r ccidizemstaraitraceedbyBid t he At op 100 to
located outside of the Balkan region represent another 40% fufréhign touristan the Federation

of BiH and almost 20% in Republika Srpska
NB: Amongst these ten maifi o u t s i dYeu gwfs |oBging wedfind in both entities these

seven onesGermany, France, Austria, Italy, Gregitain, the Netherlands andetinited States.

“3 From data inFederation of Bosnia and Herzegovirfeederal office of statistic2008 and 2009 and Republika Srpska
Institute of statistics, 2005 and 2009.
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So,wewilnow detail the touri st sohthafollowing gdp: f r om

Figures 7 and 76:

Attractivity of the Federation of BiH outside of the Balkan region: The main tourists' arrivals per nationality (evolution)
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Attractivity of the Republika Srpska outside of the Balkan region: The main tourists' arrivals per nationality (evolution)

(N.B.: The scale of this graph has been adjusted so that it corresponds to the one done for the Federation of Bosnia-and-Herzegovina
plus, for each similar country, the color attributed is the same in the two legends)
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The influence of the Diaspora on these statistics seems obvious: Germany, lItaly, France
Austria, Turkeye¢ a | | ountriestsaee hasted anstill hostBosnian emigrantom the 199295
civil war, who regularly travel t@osnia &Herzegina

Swedens not represented on this gramlit, with 3099 arrivalsn Federation of BiH and 653 in
Republika Srpskin 2008 we canestimate that a huge part of the peaeningfrom Swederare
Bosnians whanake the trip to BiH to visit their family and friends.

“4 From data inFederation of Bosnia and Hemgovina Federal office of statistic®008 and 2009 and Republika Srpska
Institute of statistics, 2005 and 2009.
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Butal |l the foreignersd vitheorlyphemomenéiotDiaspora. Wet c
can tell that a part of #@se visitors are volunteersand employees for foreign admirtration or
humanitarian actionisut there must be more and more tourists too since the statetiogrowing.

And, eventhoughall the visitorsdo notinitially come for tourist purposes,ast ofthem are
potentially concerned by rural tourism activitiégl the foreigners who spehtime in BiH visit it
and enjoy skiing, hiking, going on the market or at the faisiting traditional villagesetc.

In their study for USAID*, the Emerging Markes Group highlighted that the following
activities: walking/ trekking, cycling/ mountain biking, rafting/ canyoning/ kayaking, climbing,
caving and more generally rural tourism in Bilhainly correspond to these markettargets:
GreatBritain, Germany]taly, France, Benelux and Eastern Europe.

Indeed, asizeable part of theseepple look for adventure and ruractivities during their
holidays. Concerning BiH, the cheaper prices are for ayeint of interestbut the main strength
of BiH toward thee potential tourists is th#tis countryresponds to what they generally seek: a
new destinatiorwhich presents so many great asd$etsoutdoorand ruraltourist practisesAnd
Bosnia & Herzegovina i s ,ahdthatonake itefyaccesgbe.6 s and
The previousFig.7 a n d grapl® confimt hat these countries coun
foreigntourists coming to BiHfrom out of the Balkan region.

We also see on thesggapls, t hat , even i f the t okemtising, or e
there have been huge variations when we consider each country of origin individually.

The most impressing grdtvis the one of Polish tourisie Federation of BiHthey were the
less numerous of these ten countiieghe entityin 2000, andwere finally at the third place in
2008. They probably come specifically for tourist purposes, attracted by the cheap prices of the
Balkan region compared to the other Mediterranean countries. But nothing indicates that they are
not interested in rural toismtoo.

Neverthelessthe previous graphs do not reflect the reality in terms of length of the stays: are
these foreign tourists spendimgng holidays in Bysnia & Herzegovinaor are they only passing
while travelling in the region?

If we considerrural tourism, we are to wish the people to stay, at least a few days if not one
week and more. Indeed, the presence of tourists can benefit to the local activities and development
only if they stay enough to participate to the local econbgngonsumingdocal tourist offersit is
not worth it if they make a lontgyip, bringing their own food etc. and if they leave just after that.

On the nextgrapls, wewill look more preciselpverthe average lengths afurists étay inthe
two entities oBosniaand-Herzegovina

“5 Emerging Markets Group Ltd2006b, pp.189 and 21.
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Figures 8 and 86:

Nights Number of nights spent in Federation of BiH per tourist from the ten main non-Balkanic origins

p/ tourist
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Number of nights spent in Republika Srspka per tourist from the ten main non-Balkanic origins

(N.B.: The scale of this graph has been adjusted so that it corresponds to the one done for the Federation of Bosnia-and-
Herzegovina ; plus, for each similar country, the color attributed is the same in the two legends)
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(NB: The figuresused to realise these grafre averageobtained by dividing the annual number of tourist
nights by the annual arrivals (per nationality of oridif) The graph shows general tendencies accotding
the country of origin andonsequentlylo not reflectheparticularpractces.)

These Figures8and 806 ar e
great issue which is th#tte main foreign tourists do notevenstay three nights in the country

very

i nt er etsurigmnirgBiHafates as p e a

(Except Polish visitors who used to stay almost a whole weekitoRgderation of BiHuntil a few
years agpand Czechs who stayed almost 4 days in Republika Shpskanteresting to notice that
whether they travel in the Fedemtior in the Republika Srpsk&ritish touristsstay~2,5 dayg.

“% data from:Bosnia and Herzegovinaederation of Bosnia and Herzegovirfeederabffice of statistics2008 and 2009
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Since we are considering averages, and that it is known that a great part of the tourists who
enter Bosnia & Herzegovina only come foomeor-two-days excursion (generally from Croatia),
we can suppose that tleeragdengtls of the stays are reduced by theenight visits. There must
be some long stays. However, this situation is symptomatia obuntry which is not well
considered, or simply unknown by its visitpvgho pass through @o not stay long

It can also bring to light an unattractive or insufficient tourist supply that does not incite to stay.

As a matter of fact, we can notice that only the tourists from far away countries spend more than
two nights in Bosnia & Herzegovin&ustrian and Italian ones, who come from countries from
where BiH is very accessible, have less then two nights here: they come, and go.

Concerning rural tourism, it is sure that the offer is urdarelopedand that it is a real piety
At the presenstate, it cam€mostly only target people from the nearbguntries strangers who stay
for professional reason in the country, and adventurous backpadkergpurpose is to develop
offers that incite therand other tourist staylonger, and to ventureub of the main tourist places

We can say that the demand for rwural touris
people travel to BiH, which is mostly a rural country, and thegerallypractise outdoor sports
during their stay (hikings famous) They appreciate the Bosnian hospitality and good food. And
theyalsoenjoy discovering the countryside landscapes and preserved agricultureritage

Even though they are generally ready to experighaing their short stap lower levelof
quality or comfort than what they usually knowhey often regret to not havenuch more
advertisinginformation and a greatehoiceof better organized and standardizativities.

This is certainly one of the reasons why they stay so short: whemaanetdind information
about the fnalternativeo forms of accommodat.i
generally not venture randomly in a foreign country of which he/she does not speak the languages.

Furthermore, if there is no good advartg campaigrdone once the offer will be bettahe
countrywill continue onbeing associatedo its dramaticpast

AA Survey of French Tour Operators showed
l'ittle about Bosni a. alptoduat amtlidetFrercle toudssmnmarketl e r e d
Those agents specialised for the Western Balkans, deal from time to time with hotel bookings
for one day trip to Sarajevo, Mostar or Medjugorje for visitors going to Croatia or Serbia.
Namely, one medium sized AgefRivages du mondl@rganising the Cruise on the Croatian
coast includes one day trip to Mostar. The way of advertising of Mostar is significant for the

perception of Bosnian markefid ay 7 : visit to Mostar, t he
reconstr Aoboit hbmé t our operator, specialised i
Sarajevo describing it as a ACity rich with

past and History full of incidenBosnia is still marked by the war imagesne of the first
questions of any person wishing to visit Bosnia is about the landminés

*” ORGALIS and BCEOM, 2007, p. 22
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Il n most of t he fpeejudicesdimkedrtes tb&99a95nvdrsare stillt phegent:
Bosnia & Herzegovina is often believed to be an unsafe country, evarsimple visit. The images
of the recent and nearby battles have not been replaced by the one of a stable and peaceful country,
in part because not enough communication has been done about noveastuation.

This, added to the poor tourist slyppnd the marks of the waresent all ovem the country,
cannot contribute to a good image.

Forthetourist developmentf BiH, it has to be changed.

Otherwise, neither individuals nor tourist agenciesi@ come inappreciablygreater number

Theseconsiderations are concerning the general tourist tendencies, but also rural tourism, since
it is seen as one of the best development potential along with cultural tourism and gastognomy
the BosnianTourism Strategic Pla@009-2018 and also by strange(by French tour operators for
instance, according to thestimonies iMppendix n°3 of thérgalisand BCEOM(2007)study).

Concerning the fench market, if we focus on rural tourism and if we keep in mind that the
country was very recently in war,eacan estimate thahe main markets must be the ones of the
Aalternativeo tourists: sol iecomuristregporsibledtoufises.i r t

It might also concern tourists looking for cultural holidays and, in the futureder \rofile of
French tourists looking for rural tourist holidays who would plan to spend them in BiH as well as
they would have spent it the previous year in Slovenia, Poland or Bulgaria.

In 2002, the World Tourism Orgarition (WTO) published stugs almut the main emitting
markets in terms of ecotourism: Canada, Germany, Spain, USA, Italy;Biah and France.

It is interesting to highlight that all are among the main nationalities of the tourists in BiH,
except Canadél,043 Canadian visitorenly in 2008)

TheFrench Ecotourism Markéf study reveals that:

- According to the French tourists who participated in the stdidyyh e combi nat i on
of wildlife, flora and fauna and other civilizations and cultuieshe first consideration wime
choosing a naturebased or more specifically atotouristlh o | i .dheyvery often alsavish to
practise sportThey rate as of major importance the quality of the landscapes and a préserved
even better: protected@nvironment, along with meetirthe local people and learning about their
culture (gastronomy, art s fpossibledheyanill rather choasesa o ms
travel including various activitiethanatoo specialisedr mongactivity trip.

Even though this reponvere specific to ecotourismmore recent studies stated thhese

tendencieslwell ona growingpartthe French naturbased tourism market, amabregenerallyon
the rural tourism fiad and French practises.

-AThe number of package enatoisindencs is lbweothamdh wi t
neighbouring countries.

[But] Respondents to the study rely somewhat more on tour operators (28.5%) for ecotourism
products than t hWwhatthaythighdightaas impovtantriratigeecidoice of the tour

“8 World Tourism Organization (WTO), 20pSpecial Report n°16
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operatoris its ability to give information concerning the environment and the local cultures, plus
recommendations (regarding the respedhe local traditions, cultures and nature).

It is also very important for them to know in which way their trip will noindge, and on the
contrarywill benefit to the local environment and people (directly and indirectly thanks to funds).

Aot her types of wvisitors that participated I
their holidays themselves with the hefpspecialist tour operators, travel associations or brochures
provided by the destination hosto

We can see that the amount of information is very important (Bremch)tourist when comes
the time to choosthe destination and to organize his/her twhether theyplanit through a tour
operator or by themselves.

I n ecotouristsd eyes, it I's i mportantocalt o Kkt
development, in the respect of both nature and humansiaigta the local economy.

- T hglebal profile of this type of customer (package holidays or independent travellers) is as
follows: half the travellers are between 35 and 50 years of age, 55% are women and half hold
managerial positions or are professionals. They are comprised of averdggh earners and are
mostly from provincial areaso

There is no doubt, Afalternativeo forms of t
Because of that, the market is much more targeted and limited, even though it is growing quite fast.

A few years later, the French National Union of Tourism and outdoors activities Associations
(UNAT) published its studySolidarity tourism seen by French travellér&keputation, image and
perspectived®, realisedn 20022003in response tthe Foreign Affai s Mi ni sto qusstios wi s
French people aboui t iameand i nt er est for A d.iThefUdATeatsd 6 f o
created in 2006 the French Association for Fair and Solidarity Tourism (ATES).

The alternative travellers are a small part of Fretalrists:with a number of 100,000 a year,
they represeed a few years agabout 1% only of the French touridtaving holidays in foreign
countries, according to the Act for a Responsible Tourism (ATR) French association.

But they are more and more neraus: in between 2005 and 2008, the number of French people
travelling througlPATES6 me mber s has doubl ed.

Pl us, i a | t-oparatoes ind toerist assoaiations are not all members of ATR or ATES,
so certainlynmuchmore French tourists progressivelyange their habits.

It is interesting to learn in this study that 2003, 30% of thepeople questioned answered
spontaneously that they had already heard about Solidarity tourism, Fair tourism or Ecotourism.

When asked more specifically about Solithatourism, the profile of people interested in this
form of tourism is very characteristic, and similar to what we saw for French ecotourists:
- High socieprofessional category, generally associated to high education level and high salary.
- They oftenparticipate avolunteerto humanitarian s por t , essociatiomsn me nt €
-ltseemsthat The more they travel, the mor.e they a

“9 translated from Union Nationale des Associations de Tourisme et de plein air (UROSS)|e tourisme solidaire
vu par les voyageurs francaisNotoriété, image et perspectives
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- They expect to be in contact with the local people, learn about and know how td taspec
nature and local heritag&now exactly how is divided and who earn part of the money they paid
for the trip, feel useful to the country they visit and travel in rather small groups.

- They often like to have also some activities such as hikingjngsmonuments and natural
sites, participating tTbe tlpmeghtbeacieditortastaydi t i onal

- During their trip, they are ready to experience less comfort as what they are used to, in order to
adapt to the local situation.

The main difference in the target population is thateems thatvhen ecotourists tend to be
provincials, solidarity tourists seem to rather be-dityellers.

The fact that these custens did high studiess very important: they might speak English.
Otherwise, Frenchs amgell-knownfor not speaking foreign languages and need a French guide.

AAl t er nat oftendadourtdistant andspbos destinations such as SAathrica, Africa,
Asia, butthe (ecefriendly) tendency is téeravel to closest codnr i e s : Pol and, Serbi

They can be interested Bosnia & Herzegovinas well, as confirmshe very new Zdravo
Prijatelji solidarity tourism association, created Sarajevo inpartnership with theFrench
humanitarian association Enfants Euedgosnie(EEB) (www.tourismeequitablebosniecon).

Since two years, they have organised solidarity trips to BiH especially for French tourists. They
designed the circuits together but sharedtbetmain tasks: for the moment, the members of EEB
realise the promotion through their website and directly in Frdoceg specialised tourism fajrs
and the Bosnian team organises everytimngiH for the experience to be as perfect as possible.

Theymix hosting in Bosnian families, sharing lifestyle and activities, to visits of famous cities
and natural areas, to places where EaBehad humanitarian projects.

The guiding is in French, and the trip is limited to a small group: five to ten people.

Their main moties for a solidarity trip in BiH seem to be curiosity towards th@seilticultural
country and inhabitant§ é,]curiosity towards the Balkans region, some knew Bosnian refugees
living in France and wanted to discover where they were comamg, feté o saidSejad ha j |,0 vi |
Zdravo Prijateljiodos treasurer alsedapgeudixdje dur in

Greenvisions, the ecotouristructurein Bosnia & Herzegovina, mostly work with foreigneo$
which a part are Frenchs who camdBiH for tourist purposes, oare herdor professional reasons.

So, we can see that there is a potential in France for rural/ solidarity /ecotourists to Boshia &
Herzegovina. French people like the nature, they like the traditions, they like to meet people, they
like outdoors activities and they like good food: they might like their holidays in BiH very much.

The points are that they know only little about this country, which they still associate to the war,
and this cannot favour their attraction for holidays il Bi

Even if it was the case, they have little possibilities to organise their holidays there: there are
only a few French towoperators and associations who program this destination, and there is little
documentation for independent travelldfsenchpepl e do not-CspetPlugi&er bo
general perspective of Bosnian tourism strategies, the French market has not been targeted yet.
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Furthermore as we Kknow, there is |ittle fHalterna
does not encouraghe tourist structures tesign by themselves andganise travels to BiH becau
se it would be much work with presently no certainty to have enough French tourists interested.

3. General weaknesse$or rural tourism development

This part will giveanoverview of Bosniarpresent mainveaknesses in a tourist point of view:

- Transportation:

If the air access is easier and easier, the road traffic is not quickly improved: thesongtth
highway is not finished, and many roads are in poor condi@msequery, the time spent on
roads (by car or by bus) is longer than it could be.

In the countryside, many roads are famphalted; it i€ertairly better for the maintenance (it is
more resistant to frost). But these roadsnetimes lead to very nice places irueal tourism point
of view, and they are not always very practicable depending on the kind of car one has.

There are only a few trailmes in BiH, with not very many journeys scheduled and slow speed.
They pass through amazing landscapes, and it isniegyto use it, but not very convenient for the
one who would like to travel a lot within the country.

The bus network is quite gopdspecially in comparison to the traiasid cheapbut there ae
numerous places where they do not drive too. Even thtlugy are the best transportation for
tourists without a car, they would need improvement and renovation.

Finally, the easiest way for travelling in BiH remace's if the driver is able to adapt his/ her
driving to the local habits which are not as fatras in Austria of France for instance. The car is the
only way to reach villages and mountains without walking kilometres long to reach the spot.

- Accommodation and catering sports and outdoor activities, agrotourist offer

We developed these points pieusly: the main problemsspecially when talking about rural
tourist offer,are thepoor choice nonstandardised supplyack of advertising concerning what is
already existing, lack of networking, lack of knowledge about similar activities in othsrgidhe
country and abroadé but also the lack of sup
owners we metand consequently the low level of initiatives

The hiking tracks would deserve to be developed, so that people could more eadilpytrave
hiking, mountairbiking, horseback i di n g é

- Tourist information:

We also said some things about the weak tourist advertising, whigimigtomaticallybrought
to light by the fact that it is still thought in other European countries thatcBiHtl beunsafe, and
that theyoftenbarelycanlocate the country on a map.

Only a few foreigners know about Bi H6éand gr e a
rural activities, culture and heritage and high quality farm products.

For sure not enough efts have been done yet for changing this state of,féoesTourism
Strategic Plans very new, and thstatesmemuststill agree on a common strategy.
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PART 3:

Recommendations
for the development
of rural tourism In BiH
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1. SWOT analysis of he rural tourism sector in BiH

The previous chapters wegeite developed. We will now try to summarize the main Strengths/
Weaknesse8 Opportunities/ Threatfor rural tourism in Bosnia & Herzegovina, in order to be able
to give some recommendatiofas its lasting and sustainable development.

Fig.9:

Strengths

Weaknesses

- All the assetsfor rural tourism exist in BiH
and some arevery rare in Europe such as
perpetuated traditions, family i or g ¢
agriculture, preserved nature, hope o d u c

- Bosnan surroundings are ideal for vario
outdoor/ adventure sports: biking, ice and r(
climbing, paragliding, caving, horseriding...

- Within the Balkan region, these assets for r{
and ecetourism in BiH are very famous fq
decades (in fact, this fame seréd from the wa
which destroyed the existing facilities a
damaged some sites (+ landmining)).

- It is very common for farmers to sell the
products (at least when theyJest in excess);

- Bosnian people have a natural great sens
hospitality, and arepen to contact;

- The pesent rural tourism offer and supply
BiH is clearly underdeveloped, so there is a
Awaiting forodo being

- The existingoffer needs tde diversified this
will allow many seHemploy generatior
possibilities.

- The presentrural projects owners are oftg
very dynamic and skilled peopleyho know
very well their field and are ready to participa
developing thesector

- The new Bosnian Tourism Strategic Plan
enhances the development of rural tourism
of thetourist activiteslinked( gast r on

- The advertimgc a mp aHnjgyh.ife fiBosnia
& Herzegovina (videos on CNN and internet
even though it was not iteaingoal highlighted
the elemens characterisingBi HO6 s s farg
rural tourism

- Since BiH is not a tourist cotry, one can
experience thereo feel like a fpioneer touri;
there are only a few countries where it is still
case, especially at

- BiH carries prejudices of war and unsgfehe
country itself has not been cleared of evidenc

- Ruraland especially mountainous areas are
most concerned by uncleared landmifiekls;

- If the tourist offer often meets EXugoslavian
people criteria, it does not always correspon
foreigner® e x pect at i on: mo
hygienein cheese procesg, for instance

- The agricultural methods change and use n
and more agrandustry techniques, which wi
change the quality of the rural products;

- Until the recent creation of Alteruralhere
wasno structure providing information, suppc
or educabn for the people that might open
rural tourism activity;

- Lack of local initiatives (due to poverty,
ignoranceabout this opportunity dnow to d&);

- Rural tourism components (natuegriculture,
culture, traditions
valorisation are some musbe in Bosnian
politiciansd hapbeamsaidhas
rarelybeenset in facts and actionsitil now;

- Even though thi$Enjoy Life - Bosnia&Herze
govinad campaign brings to light all advantag
and attractiveness of BiH, especially feco,
adventure, culturadnd rural tourism, there is
huge difference between what is promoted
what is the situation in BiH: no real offer yet;

- ltseemsthatthpu bl i ¢ aut ho
about economic opportunitiesoffered by
developing ruraldurismis quite low, despite th
numerous studies underlining the interests
BiH to developnaturebasedourism

- In the countryside, even among stakehold
only a few people speak EnglisReversely,
foreignersvery r ar el y -Cre@a tni

- Sone sites are difficult to reach, not served
bus and sometimes nstiitableevenfor cars.
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Opportunities

Threats

- Sone neighbouring countries are very famg
for their rural tourism supply, this fame c
benefit to BiH;

- Nowadays tourism trends, evolvingwards &
growing sustainability awareness and enwr
ment and traditions discoveringunderline
criteria that & perfectly to BiH, especially ir
regards to itsural tourism potential;

- Foreign tourists arrivals steadily raised sif
2001, and so did theomestic tourism;

- The low price level for accommodation a
catering is very attractive for tourists;

- Tourism in BiH is just starting, which mea
that it will keep the attractivity of ney
destinations for a while still;

- As BiH is presently building itsourist image,
it can choose what to enhance: they make
choice of very trendy and sustainable activit
(rural tourism and similar offers).

- Great chances for exchange of expertise
Europe [ike the Slovenian Austrian example
because of experiemt@eighbouring countries;

- Decentralized cooperation, that is to ¢
cooperation between European territories,
play a major role. It is already the case W
Italian partners

- For supporting Bosnian tourism developme
and especially for sustainable fios of tourism,
there are various funding possibilities. TheJ
pre-accession programmean also help

- Because the price of oil rises, and thanks to
growing ecofriendly awareness, more and mq
people will prefer to travel nearegnd still
wishing b experience new destinations.

- Even though still a big part of Bosnig
youngsters wish to leave abroad, more and n
become aware of the activities they could sta
their country (sport

- On the other hand, because of the fame 0
neighbous, BiH encounters difficulties to ent
the tourism market in general. It might also
the case for rural tourism market;

- All the exceptional assets that BiH present
rural tourism are threatened by Bosniaften
nonsustainable activities npnstandadized
industrydomestic pol |l uti

- Bosnian people are notet conscious of th¢
importance of preserving their environment, &
if it gets spoiled there will be no more inters
for strangers to come for rural tourism in BiH;

- Most oftourist stes are not equipped avoid
the damages caused by visitors, particularly
naturalsites.

- A great part othe built heritage is threateng
to ruinor be destructedSinceBiH is not rich in
architectural, cultural or natural protect
heritage, BiH shold engage more actions

preservation and must develop a very attrag
tourist offer perfectly fitting to nowadays trend

- Tourism can develop only in stable countr
where tourists can feel safe: if the Bosn
situation does not continue on improyjnits
tourist attractivenessill not grow.

- The present macadam roads are criticized
it would be a piety if everything was accessi
by asphalt road, and more difficult to maintain

- Rural burism cannot develowithout locaé
wish to receive touristandlocal initiatives

- Tourism, and especially rural tourism, is
interesting supplement dynamics for Bosn
and Bosniansd econom
countryds devel opmen
the whole economywill not lay on tourism
indeed, tourism is a fragile economyourists
might not always come.

We will not discuss long about this table, since we did develop most of the points previously.

What is to highlight is, once more, thdgveloping rural tourism and other natinased forma
of tourism inBiH is very worth it evenif this potential igpresentlyunderdeveloped andomehow
threatened mostly by the n@onsciousness of thedvantage that such amlternativeand ece
friendly supplement economic activity represents for thenBoseconomy and employment.

There are good opportunities for the rural tourism in BiHlevelop such as nowadays tourist
trends and the funds that colldreceivel at national and private levels to help the initiatives.
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2. Recommendations and strateqiesrpposed for the sector

Natural and cultural heritagassets of interest for rural tourisare seenasgoodsupports for
sustainablenewtourist dynamics, as enhandés studyUsing natural and cultural heritage for the
development of sustainable tourigmmontraditional tourism destinationfEuropearCommission
2002) but they are not sufficient in themselves.

Tourism is a system in which each element has some imporasicis heresummarized®:

The key ingredients of a sustainable tourism product are:

1. Original offerings:
= Natural attractions (landscape, climate, water, wildlife, ...)
= Cultural attractions (both material and immaterial)

2. Derived offerings (required to make the attractions available for tourism use)
= Holiday facilities (accommodation, food, shops, entertainment, events, etc.)
= Mediating facilities (tourist information offices, tour operators, internet services)

3. Market research
= Toidentify who the potential customers are and what they want
= To find out the right market segments

4. A marketing strategy
= Toinform about the product/destination
= To make people want to come

Ly

Service delivery

= Provision of facilities, services and information
= Maintenance of the above

= Customer satisfaction

= Adequate infrastructure and supporting services

6. Pricing policy
= Serting a compeiitive price
= Ensuring sufficient profitability to repay investments

Fig.10

In other wordsyyou can have the besinidscape and traditional agriculture in the woyiou
will never become aural tourist destination if you do naty your best to fulfil all these points at
the targeedlevel (linked to the market segment and strategy chosen)

In the same study, thaithors underlineten key success factofsthat we will only summarize

1. Significancea main attraction;

Distinctivenessunigueness in the area or compared to other similar offers, etc.

2
3. Clustering Infinionthereistrengttd i dea: s e vegrogdtherpf fers wor k
4

Branding and networkingbranding a destination and its products/ creating a known
network label for instance;

5. Accesst our i sts rather go where it is easy to

*0 European CommissionEnterprise and IndustryTourism, 2002p.28 and pp. 282
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6. Seasonalitytourist peaks are winter drsummer and the rest of the year is very low, it is
interesting to look for a wagnd productso attract people all the year long;

7. Partnership support and motivation factors;

8. Strategic planningn Dev el oping an overal/l t playersisam st r
essential tool for developing a successful

9. Accessibilitya synonym could be Ainterpretationo,
information on the sites about what they discover in order to undeiatanehjoy it;

10. Sustainability conservinghe heritage is fundamental sustainable tourism

The sixth chapter of t he Eur @4 éeagparticlladymmi s ¢
interesting and gives very useful tools for the whole process from thesassa of thepotential,
tourism supply and stakeholders, to the policies, the current and potential demand, to the final asses
sment with a SWOT analysis and participatory appro#ttp:(/ec.europa.eu/enterprise/tourism/
docs/studies/using_natural cultural_heritage/ecosystems_en/tourism_potentia) (8ulp@009).

It would be useless to copy here all what they sance the file is in free access on the internet
but they present aery practical toofor the evaluation of the tourist potent@f an areawhich is
an assessment inventory guidee appendix n°3)

The tourist elements are quantified in ordemawve a precise overview of the assets and the
already existing facilities.

Plus, and this ia point we wish to underline, an assessment is done aboutiitierability and
potential carrying capacityso that special measures can be set in place ino€apecific fragility
of a site or not enough accommodations for examplepstream and according to the evolution.

Thereare othetools very interesting: the oseetting in a graphic way what is observed.

For instancea very new tool developad 2008 by a French searcher in tourisfia cible du
développement durabl® (the Target of sustainable developmeprte appendix n°4$, according

toitsauthoria t ool which permits t o an aeitherdnaupstream st a
in order to evaluate the risks and to orientate the actions for the negative points to evolve, or in
downstream in order to measur e It dmerns espesiallp s 0

quite big projects which benefit from the support of a reprasieatat least, but it is interesting.

Through the evaluation of five major elemer®sojectin itself, Stakeholders/ Project owners,
Territorial entities support, Place and Local sociéthelps understanding how the project is good
and where are itgredictableweak points.

The author points out that, of course, a project can not be ideal, so if the risk is acceptable it is
worth it to set it i n place whatever shows tF
Some other points are anywayfficult to predict: all what implicates humans are quitrdly
predictable, especially the reaction of the tourists towards the new project!

What we want to bring to light is that, like for any project in general, there is a need for
diagnosis at diffrent scales in the rural tourism field too.

It is important to know the potential and weaknesHgs,opportunities and threats at a national
level, as well as at the lower scales, and at the individual one for a specific project creator.

*! translated from Violier Philippe, 2008, p.176
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And it is good ¢ follow regularly how it evolveat the different levels (especially the threats)

It is also of major importance to recall that not all places can become a tourist destination, and
that tourist destinations do not correspond to administrabumdariesin a municipality orin a
canton there are some tourigbots and othershat will not interesttourists. It is not always
predictable or understandabfi; is the way it is because tourists have decidey Isot studies can
reveal it before a project &aks down or meets difficulties keeplasting.

The same principle must be applied to projects: some work, others do not meet their customers,
and it is not only depending anlack ofquality or upstreamstrategy it is much more complex.
That is why stidies are important, in order to try to avoid failures, or to understand what happened.

It is also important to learn from experts and other projects.

For instance, several big French tourist projects who have succeeded (Le Puy du Fou, le
Futuroscope) omwho did not have had as much success as what was forecasted (Vulcania,
Capb6D®couvert e)thatgcanbe applied goesmdllez raggeot s

One of the main things to retain is that the two ones which have been successful developed
progressively (angdurely), whereas the two others invested so much money to make everything big
from the opening that they have huge difficulties to balance their accounts even yeansdasi#i
exist for the only reason that they have benefited from funds support

Smaller investors do not always have as high cafotatheir projectand as rany opportunities
to receive funds to help their project to be lasting, especiallyearrural tourist field.So, it is
advised to develop a rural tourist offaogressively.

If one has already some activity (farming for example), the new (@dfiemstance guesitooms)
shall be integrated into the usual functionitfgt is a new activity, it is better to develop step by
step: starting with the obligatory expenditures andstostion for a quality offerfrom the
beginning. Thenprogressively, it can be developed, with a stronger basis than withaoy debts.

It is securer to visualise the project in a middde longterm perspective and to imagine it
growi ng t aaar y ohtsiaenigand to be confronted to huge expenses that will be
very difficult to rebalance.

For developing a new tourist destination, a local structure of expertise is needed.
If it is at the national level, there must be a nationakstine corresponding to the field concerned.

That is why Alterural has been created, in order to fulfil the lack in the rural tourism sector of a
national reference and of experts dedicated to develop rural tourism in Boshia & Herzegovina.

Some actions dve already taken place, such as what has been done in the municipality of
Fojnica, or the organisation of ti&eminar of rural tourism and international cooperatidmeld in
Fojnica on June -A0" 2009 and organised in partnership with the Service of Emtipn and
Cultural Action of the French embassy in Sarajevo.

Field visits have been started, in order to meet and evaluate some project owners or planned
projects(see appendixes n°5 and Fhis has to be continued, in order to know more precisely what
is going on and what are the potentials (or-potentials)in the whole Bosnian territory

Pl us, it owi || help creating a network throuc
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Other actionshould be set in place for the development of runadi$en in BiH, such as:

- Defining a strategy at a national level, and giving advises for local rural tourism development.

-ARai sing consci ous n stereughseminardvimt ierura ®uridmyviata mp a i
are the strengths of BiH and the weakseswhat are the good practises and the things to avoid
(regarding the level of money investments, the kind of buildingbtilding materialsput also the
furniture, the way tavelcome et c. ), what are the | essons fro

These seminars should be for potential project creators, but also for the people just curious
about the subject, and of course for tourist organizations and people involved in local politics.

- Working with national andoreign networks andxperts irtherural tourismfield, particularly
with theones knowing about the Balkan contexiabout noftraditionally tourist countries

- A nationaland internationahetwork to rely on thepeoplehaving activities knowledge or
concrete projects, and creaeme network between all, plus with theoplethey know and the
new ones being interested in rural tourismd to interact with the tourist institutiolasganisations

- Field visits for all kind of stakeholders and representatives: fir&ilh thenin other countries.
- Theoretical and practical trainings: specific for foreign languaggssjce cleanness, etc.

- Making deeper diagnosis of the places whiths been seen asteresting, withthe
Adest i nat thanks do the great vanety BiH environment, many places have got their
own Apersonalityo an dbutaheywlilldot dlveayseorrespometo gumiise nt i
trative boundarie@hey are more luckily to be linked to geographical or cultural characteyistics

- Continuing &d gang deeper in the present studayith regular updating
- Creating national standards for rural tourist activities

- Keep creating databases of the Bosnian offer in terms of rural tourism. This is important for
the team and network members to kneWvat exists and how the situation evolves, but also for
ot her people who would need this information

It might be interesting to create a website at a given moment, in order to help promoting the
existing offer and dstinatiors.

- The countryside still suffers from plenty of consequences of the war. Some evidences could
shock the tourists, such as ruined houses, some actions should be set in place for ameliorating it.

-Et cTéere are a lot of things to do, sincehing really exists yet.

The study published by the European Commission gives very good advices and useful tools and
examples about how to create tourist attractiveness in destinations that were not usually tourist.

As we said, this study is accessibler ffree on the internethttp://ec.europa.eu/enterprise/
tourism/documentation/studies_and_publications/cultural_heritage/indéxmgduly 2009).

It is certainly of great importance to work with the existing initiatives, in order to support them,
to connect them and to benefit from their experience and networks.

For all this things to be done, Alterural must also define its stwategy in order to see what the
team must do, what they can do, and what must and can be done on other levels by other people.
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3. How canAlterural support and enhance this development?

Alterural aims to be thassociation for the development and profesaiaation of rural tourism
in Bosnia and Herzegovi(aBi H) , I revelopraddeoffer & specific @xpse contributing to
the stakbolders concerned by rural tourism (families, tourist offices, ssiald busiesses,
municipalities) in Bitd. °? It has beenofficially presented odune10™ 2009during the seminar

I n Alterural s eyes, rural tourism is the st
- fi nprove the living conditions of rural populations by diversifying their sources of income,
-Promot e and Pratoralewdttral ant achi@dturabheritage,

- Revitalize the economy in rurateas and reduce the rural exodus

Alterural plans to set in place numerous and needed services and actions:

- Offering practical information by creating a centre of expeetisn BiH
(newsletter, serrannual journa) website, projects outlines..)

- Support for tourist pilot actions (accamodation, gastronomy, arts anctafts,
and leisure activities)

- Locating and federating private initiatives of quality corresponding to
the definition of rural tourism

- Spreading and exchanging good practices at local, regionaEamdpean levels
- Practical trainings and accompaniment for the projects holders;
- Mobilisation and animation of a stakeholders network;

- Helping local and Eropean crossorder projects creation.

As we said in the introduction, Alterural benefits from the experience gained through Caritas
International Belgiumi Bal kan mi ssionds pr oj e ¢nore detafs inkhej ni c
introduction) and thesimilar actions that they have set in place in Central Serbia and Kosovo.

By now, Alteruraldés team has already start ect
in the organization of the seminar where numerous Bosnian mayors and stakeheldgosasent,
and are in contact with various experts in the country, in Slovenia,-Stoatia, France, and other.

They started databases, such as the definitions existing in tourism field in order to agree on their
definition of rural tourism; other tagorization systems in Europesee appendixes n‘and §;
existing outdoor activities, accommodation and cateviifey; etc

During next autumn 200%hey will lead acomparative studpn the existing resource centres
and associations working in tharal tourist sector in the region. (Croatia, Slovenia, Macedonia,
Bulgaria, Serbig)in particular about thaccepted definitions and provided services. This will allow
themto draw a strategy for the coming 2 years according to available funds and hsmaces.

2Al teruralés flyer, 20009.
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Conclusion

BosniaandHerzegovina presents evident assets for rural tourism, in every doraaiar¢h
needed nature and agricultureraditions gastronomy homemade andegional productsculture,
architecture outdoorand naturebasedactivities, arts and craftend a greatense of hospitality

As it is already the case in other forms of tourism in Bosnia & Herzegovina (BiH), the rural
tourist supply is undedeveloped: a low choice in outdoor activities (besides mountaineering and
rafting), a quasi notexisting rural accommodations offer, no real agrotourism, only a few country
inns no equipment of the tourist natural sjtaad only a few stakeholders who speak English

Consequently the tourist statistics are very low compared to thebwiring countries.

Plus, there are some threats against this development, suchirs¢hasingpollution because
of low eccfriendly sensitivity the fact that BiH has no fame on the tourist market, yetthe
apparent nofawareness of Bosnian poligns concerning the opportunities that sustainable forms
of tourism could represensa supplement source of incoaned the neeglin setting up actiont
support the initiatives anw favour the preservation of the essential elements for its develbpmen

But some good quality activities exiatreadyand these stakeholders are ready to share their
experienceand to get involved in the development of the secibere are also very interesting
projects which will fulfil gaps in the offer range

Plus,he weaknesses and threats6é influence is
favour of a Bosnian rural, cultural and natlased tourist dynamics: the new tourist trends tend
towards more authenticity, ar nl aotoikv ef ofro rnamsw odfe s

totravelnearer But even fialternativeo tourists appre

Bosnia & Herzegovina responds to all these points: at the same time it is a new destnation
Europebds as welwi tals @arte aEta sa sdsse thsg afttwsntic tfaditiontale r n a
activities and lifestyleand offering all modern comfort such as mobile phone netvaorkternet
accesseven in the countryside. BiH is probably the least coumirgthe European comiént
presenting such a profile without being considered as a tourist destination yet.

The opportunities also concern the support that BiH can benefit from for developing rural
tourism, in financial and technical terms, and at the different scales: na®mall as individual
projects, from various international funds.

For the development of rural tourism in BiH, there must be a national reference structure. The
associatiorAlterural aims to fulfil this role through the development of a real experiisthe rural
tourism field specialised in the Bosnian contemetworking with Bosnian stakeholders as well as
Bosnian and international experts and representateelsnical and designing strategysupport to
present and future project owngliading fund sourcessupporting or developing pilot projects, etc.

There is a huge work prospect and it will certainly not be easy regarding the numerous
weaknesses and threats, but there is little doubt that if the wills and the efforts cpoBesmye
andHerzegovinawill be able to enter the rural tourist market and make its mark, which is already
predicted to grow according to the World Tour
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Appendix n°1: Alterurald s

A few projets
we have supported...
Josip Tuka family open their alterural

guest-houseinLuzne(Fojnica). UDRUZENE

ZA RAZVOJ
RUAALNCG
TURIZNA

More than 100km of mountain
pedestrian hiking trails marked
by the association PD Vranica. Contact

The interpretative panels s
realised in partnership with
Miraglobal, consulting agency

in environment, are installed in Fojnica.
OFFICE in SARAJEVO :

: Mehmed b.k Ljubusaka 6
The rural tourism map of 71000 SARAJEVO

Fojnica promotes the quality
of production and services Phone : +387 (0)33/279-940

offered by small-scaled farms, Mobile : +387 (0)62/ 296-859
accomodation, restaurants,...

OFFICE in FOJNICA :

ZAVNOBIH bb
71270 FOJNICA

Phone : +387 (0)30/544-451
Mobile : +387 (0)63/369-419

alterural

ASSOCIATION roR
THE DEVELOPNENT
of RURAL TOURISM

INBOSNIA &HERZEGOVINA
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